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Hello again everybody and welcome to yet 
another issue of Small Printer. Once again 
the magazine is packed full of articles to 

interest the printer, as well as news about the 
Society and  the world of printing in general.

Thank You Sandra
I’m delighted to announce that Sandra Munday 
has volunteered to take over the post of Mailer for 
the Society now that Richard Paterson has called 
it a day. My sincere thanks go to both Sandra 
and Richard. To Richard, for his years of largely 
unsung efforts to make sure that you all receive 
your magazine and to Sandra, for stepping in and 
taking over. Without you both there would be no 
Small Printer.

More Wartime Printing
Both Hannah Fitzpatrick and Pete Gibbons sent in 
very powerful pieces of work and I’m delighted to 
include them both in this issue. Not only do both of 
their works contain strong and important mes-
sages, but both their means of printing are also 
equally direct. Great work you two!

If any other members have been moved to print 
work on the subject of the current invasion of 
Ukraine and Putin’s slaughter of innocent civilians 
or any of the other countless acts of violence and 
injustices in countries (including our own) around 
the world then please send them in and I’ll do my 
best to publish as much as I possibly can.

Adana Trophy
At the moment Ron Rookes’ marvellous piece is 
streets ahead in this year’s Adana Trophy. The 
simple reason being that he is the only one so far 
to have bothered to have entered. I find the fact 
that nobody else has taken part quite surprising, 
especially after the howls of indignation when the 
competition was cancelled a few years ago be-
cause of similar apathy by members of a ‘printing’ 
society. Please take time to read the competition 
rules in this issue and please send your work in.

Society AGM
Don’t forget the Society’s AGM on the 9th of April. 
Details of the event are bundled together with this 
issue of Small Printer.

‘tis the Season
As the weather warms up and the days get 
brighter it’s only natural that we think of getting 
out and about a bit more, and this issue contains 
a couple of pages promoting printer’s get-togeth-
ers to be held in May and June. If any of you are 
interested in helping run the BPS stand at the 
St Bride event, then please get in touch with the 
President or Katherine Anteney

Ready Reckoner
All being well, you will find a copy of Andy Taylor’s 
superb Ready Reckoner bundled together with 
this issue of the magazine. Andy knows his stuff, 
and you are certain find the card a very useful 
aid to justifying lines of letterpress type. If you 
have difficulty following it, don’t worry – the next 
issue will feature an article showing how this 
handy guide helped me to improve my letterpress 
justification, so have your muttons, nuts thicks, 
mediums and thins at the ready; no hair spaces 
allowed!

Cover Picture: ‘No To War’ by Pete Gibbons. See page 81
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Feature

S t Bride Foundation Chapel used one of 
their weekly workshop sessions in early 
March to print posters protesting the 

war in Ukraine. Using the workshop’s exten-
sive collection of wood type, our team, Mick 
Clayton (father of the chapel), Barry Felstead, 
Steve Lineham and Andrew Long worked with 
designers Martin Colyer and Simon Esterson 
to make a set of posters to be sold in aid of the 
victims of Putin’s war. Hand-inked and printed 

on one of the workshop’s extensive range of 
presses, these anti-war posters demonstrate 
that letterpress remains one of the quickest 
and most visceral ways to get big messages 
on paper.

If you have a project, be it political, creative 
or practical, our Chapel of former Fleet Street 
compositors, journeymen and apprentice can 
help bring your ideas to life. 
https://sbf.org.uk/whats-on/category/

Pressed into Action
Simon Esterson tells how the experienced printers at  

St Bride helped two designers create their striking poster
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Facing page: Big type, big issue. Slab serif wood type from the 
Foundation’s collection is the typographic basis of the poster.
Above: The forme is hand inked so red and black elements can be 
printed together.
Below: Live design adjustments as the poster is assembled on 
the bed of the proofing press.
Right: FoC Mick Clayton displays the first poster off the press.
Overleaf: The finished posters hanging in the workshop.

DO YOU HAVE AN INTERESTING PRINTING STORY TO TELL? 
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK
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Society News (Continued on page 82)

MINUTES of the meeting of the Executive Council 
of the British Printing Society held on 16th October 
2021, at the Raven Hotel, Hook.
This is an edited version of the minutes. If you would 
like to know the wording in the full minutes, or would 
like an explanation of the Executive Council (EC) de-
liberations or policy, please apply in writing to the 
President, Paul Hatcher. 

Participants: Paul Hatcher President; Libby Green Vice 
President; Peter Salisbury Secretary; Andrew Dolinski 
Treasurer; Win Armand Smith PG Councillor; Mike Ed-
wards Councillor; Liz Kirby Councillor; Simon Trewin 
Councillor. Invited: Katherine Anteney (Publicity) but 
gave apologies as she could not attend at the last minute

The President welcomed everyone to the meeting. 
The Minutes of the meeting held on 15th May 2021 

were agreed and signed by the President.
There had only been one tender for the new web-

site. In view of the cost it was agreed to amend the 
specification to include only the essential parts. It was 
also noted that there would be ongoing annual costs.

The bi monthly Small Printer had proved popular 
with the majority of members. The copy deadline has 
been brought forward as someone always sends copy 
in on the deadline day so there is a rush to fit it in. Small 
Printer is still lacking items from members.

All but 66 members has responded to the request 
with regard to the reproduction of their details in the 
Membership List. The details that will go in the list are 
the same a previously plus a list of branches and email 
address of the branches

The Treasurer gave his report. There was a discussion 
on the item ‘Donations’. It was felt that it should be ring 
fenced and used for a specific purpose in the future 
to benefit the Members and the Society.

A report on the Convention 2022 was presented to 
the meeting. A decision about whether enough people 
had booked to make it viable would be taken at the 
end of November. In case it was necessary to cancel, 
it was agreed to ask Surrey & Sussex Branch to hold 

a one day Open Day which would include both Society 
and PG AGMs.

As the pandemic gradually diminishes it was felt 
that there was a need for both face to face and zoom 
meetings. It was agreed that meetings in May and 
September/October would be face to face and at in 
winter times on Zoom. When there is a Convention it 
will be face to face at the Convention venue (unless 
otherwise agreed). 

Any Other Business: Simon Trewin announced that 
he was willing to arrange a visit to the Type Archive in 
London (10 people max.). Meeting closed at 3.57pm.

MINUTES of the meeting of the Executive Council 
of the British Printing Society held on 29th January 
2022 on Zoom.
This is an edited version of the minutes. If you would 
like to know the wording in the full minutes, or would 
like an explanation of the Executive Council (EC) de-
liberations or policy, please apply in writing to the 
President, Paul Hatcher. 

Participants: Paul Hatcher President; Libby Green Vice 
President; Andrew Dolinski Treasurer; Win Armand 
Smith PG Councillor; Mike Edwards Councillor; Liz Kirby 
Councillor; Simon Trewin Councillor. Apologies for ab-
sence Peter Salisbury Secretary

The President welcomed everyone to the meeting. 
The Minutes of the meeting held on 16th October 

2021 were agreed
In his report the President said that he had visit-

ed the Ludlow Fine Press Fair in November. It was a 
good, well-attended event. It was mainly printers and 
booksellers rather than equipment suppliers. Some 
BPS members attended. Intention to repeat the event 
this year. 

The Vice President had mainly spent time on tasks 
connected with cancelling the 2022 Convention and, 
with others, arranging the forthcoming Surrey & 
Sussex Branch Open Day which would include the 
Society and PG AGMs. 
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An A3 print made with hand-cut rollers, designed for the 
Letterpress United call for anti-war posters. Edition of 10 prints 
available from Pete Gibbons via www.railtonpress.com. £10 plus 
a donation which will be sent to the Unicef Ukraine Crisis Fund.
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She had also created a set of step-by-step instructions 
for South Wales and Bristol Branch Secretaries who 
wanted to use the Zoom account for Branch meetings 
but were unfamiliar with the process. The instructions 
could be adapted for others as and when required.

The Treasurer reported that he had processed re-
funds to everyone who had booked for the cancelled 
Convention. He had prepared and circulated to EC 
members the unaudited financial statements for 2021 
which were discussed. Insurance would be renewed 
for the Open Day/AGM. 

AD was thanked for the clear way that he had laid out 
the accounts and balance sheet and his explanations 
of the various issues. 

Mike Edwards’ proposed book on letterpress has now 
been planned and he will now start inviting specific BPS 
members to contribute their printing tips. He intends 
it to contain plenty of illustrations and photos. It will 
be a printed book, available for purchase. 

Simon Trewin reported that he had been trying to 
link up with educational institutions which provide 
print-related courses to try to recruit younger mem-
bers. There was discussion about surplus copies of 
SP and what happens to them which could be given 
away to potential members.

Future Conventions: PH proposed that, if in future 
years no Convention was held, the EC would fund the 
venue hire (eg. up to £300) for two one-day events, one 
north and one south to be run by Branches, alternating 

the AGM between north and south each year. These 
events would be open to all members and the general 
public and admission would be free. This will be put to 
the AGM for discussion.

There was a discussion of the current Rules, require-
ment for new members to sign to say they’ve read the 
Rules and the issue of the Rule Book to new members. 
It was agreed that the Rules would no longer be sent 
to all new members and that members would not be 
required to sign to signify their agreement to abide 
by them. A note will be included in the Membership 
List to say that the Society’s Rules can be viewed on 
the website.

The idea of an Online Branch for members who do 
not have a BPS Branch near them was suggested before 
the 2021 AGM weekend. At that weekend a member 
volunteered to write an article for Small Printer (which 
subsequently appeared) inviting interested members 
to get in touch with her but she has not received any 
responses. 

A similar idea was suggested by Win Armand-Smith 
who would contact the member to discuss how to move 
this forward. There was some discussion about how 
a ‘Floating/Orphan Branch’ might work. Membership 
would be monitored, and non-BPS members might 
be allowed to attend a couple of meetings but would 
have to join the Society if they wished to continue. The 
Pre-AGM EC meeting on Zoom on Thursday 7th April 
at 20.00 hrs.

We Have a New Mailer 
Richard Paterson has stepped down as Mailer. We thank him for his 
hard work over the past three years We are pleased to announce 
that Sandra Munday has agreed to take over this appointment. 
We are pleased to announce that Sandra Munday has agreed 
to take over this appointment. Her contact details are on the 
inside front cover of the magazine.

Society News (Continued from page 80)
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Feature

More from Juzo
A few weeks ago John Easson very kindly sent me some of his 

friend, Juzo Takaoka’s beautifully printed type specimens and 
I have no hesitation at all in sharing some of them with you



85



8622 23

Twenty-seven years ago I submitted my first 
article to the editor of Small Printer for his 
consideration. It was about the BBC Graphic 

Design Print Room, where captions and graphic 
props were made for television use. Always averse 
to advertising, the BBC often used fictitious brands 

rather than promoting big names like Kellogg’s 
Cornflakes and Carlsberg lager. In Hollywood, 
where no branded product ever appears in a 
production ‘accidentally’, the problems are even 
more complex.

Feature films and television productions often 

Above: Some of the fi ctitious products created by the Earl Hays 
Press for various U.S. TV and fi lm productions

Feature

require special graphic properties, or ‘props’. 
They are the subliminal elements of everyday 
life which help to reinforce our suspension of 
disbelief. Some pieces are used as set decoration 
– posters, restaurant menus, consumer products 
and packaged foodstuffs for example. Others may 
feature prominently in the plot of a drama. Prod-
uct placement is an important part of the finance 
behind many productions, including soap operas, 
and manufacturers pay handsomely to have their 
products prominently featured. Using well-known 
brands also reinforces the sense of reality, espe-
cially in a drama. If someone is drinking Coca-Cola 
in a big budget movie you can be sure that the 
company have paid for the privilege.

With many productions, named brands must 

be avoided for legal reasons. Permission must be 
sought, sometimes fees have to be paid, and there 
may be legal obstacles, especially if the product is 
to be used in a negative way. You won’t usually see 
a villain using an Apple iPhone – because the com-
pany generally doesn’t allow it. Invented brands, 
not available commercially, often replace those 
we are familiar with. They may look similar, but 
they won’t be Heinz, Smirnoff or Samsung unless 
formal contracts have been drawn up to permit 
their use. It’s often much easier to use fakes.

Forty-one years ago I joined the BBC Graphic 
Design Department as an assistant. I’d already 
been with the Corporation for four years in other 
departments. Our main purpose was to provide 
captions and end credits for BBC TV productions. 
Closing credit rollers were literally cranked out 
by the yard. These were the bread-and-butter of 
our operation, and we produced many dozens of 
captions a day – hundreds each week. We worked 
in pairs, with one assistant setting the type and 
the other taking the impression on large, Mas-
son-Seeley hot-foil presses, originally designed for 
point-of-sale promotional material in department 
stores. The BBC adapted these for fast production 
of television graphics. Using hot-foil meant there 
was no waiting time for ink to dry and captions 
could be handled immediately. For General Elec-
tions and Budget programmes we had presses on 
the studio floor to print the results as returning 
officers read them out, or as the Chancellor of 
the Exchequer announced the latest tax hike on 
alcohol or petrol.

Setting and printing closing credits for Songs 
of Praise, Come Dancing (as it was then), Doctor 
Finlay’s Casebook and The Book Programme may 
have paid the mortgage, but like a ny other job, the 
routine could be rather monotonous. There was 
little scope for creativity on a production which 

DO YOU HAVE AN INTERESTING PRINTING STORY TO TELL?
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK

Fake Cigarettes &
Imaginary Magazines
Bob Richardson recounts how a long-standing family-run letterpress 
business is still managing to keep Hollywood’s fi lms looking ‘real’
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had a well-established house-style.
The real fun was in creating graphic props for 

use in BBC productions. Sometimes we were 
briefed by a designer, and on other occasions we 
might be left to do the necessary research and 
work alone. These jobs were challenging and in-
teresting, and the vast BBC Design Library (closed 
down 20 years ago) provided rich source material 
for projects, be it wartime Belgian currency notes 
or a passport for the Straits Settlements (British 
territories in South- east Asia). We were very good 
at passports and had a large library of stock zinco 
crests, stacks of black, navy and red leatherette 
paper and all the necessary equipment to produce 
passable imitations of transit documents. The 
inside was rarely seen, unless the action required 
a close-up. Our colleagues in BBC Photographics 
would take care of that.

We would sometimes have to liaise with other 
departments when graphics became part of a 
studio set, or a costume. Back in 1976 viewers 
got to visit the home planet of Doctor Who in a 

Feature

Above: Some of the BBC’s Masseely brass type
Right: Bob shows a reel of credits produced for Grandstand
Facing Page: A Masseely press in action
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Top: Zincos used to create graphic work for  the BBC
Above: One of the Zincos in use for The BBC’s That’s Life
Facing Page: Artwork produced for The Singing Detective

27

story called The Deadly Assassin. The Time Lords 
made their screen debut wearing large fibreglass 
collars, decorated with circular Celtic knots, 
hot-foiled onto acetate. The Graphics Print Room 
produced the decals and the specially-made zinco 
was then consigned to a large tea-chest filled with 
scrapped blocks, as it would not be needed again. 
I rescued it, along with many others, and they sit in 
a large box in my print shop to this day.

The BBC no longer has a dedicated in-house 
facility for the production of this kind of material. 
Work is commissioned externally as required. A 
few large drama productions, such as Doctor Who 
in Cardiff have specialist art departments, but that 

is the exception rather than the rule. Freelance 
design consultants now provide much of what is 
required on screen.

In the UK small companies such as The House of 
MinaLima, founded by Miraphora Mina and Eduar-
do Lima, service the British film industry. Graphic 
designers like Sarah Pasquali, with a sharp eye for 
period detail, provide highly-detailed, artfully-aged 
pieces for big-budget film and TV productions. A 
plump file of old paperwork, rifled through by the 

Feature

One of the fi breglass 
collars used in The Deadly 
Assassin episode of 
Doctor Who of 1976 and 
the  zinco used to print 
the Celtic knot design 
on to it
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story called The Deadly Assassin. The Time Lords 
made their screen debut wearing large fibreglass 
collars, decorated with circular Celtic knots, 
hot-foiled onto acetate. The Graphics Print Room 
produced the decals and the specially-made zinco 
was then consigned to a large tea-chest filled with 
scrapped blocks, as it would not be needed again. 
I rescued it, along with many others, and they sit in 
a large box in my print shop to this day.

The BBC no longer has a dedicated in-house 
facility for the production of this kind of material. 
Work is commissioned externally as required. A 
few large drama productions, such as Doctor Who 
in Cardiff have specialist art departments, but that 

is the exception rather than the rule. Freelance 
design consultants now provide much of what is 
required on screen.

In the UK small companies such as The House of 
MinaLima, founded by Miraphora Mina and Eduar-
do Lima, service the British film industry. Graphic 
designers like Sarah Pasquali, with a sharp eye for 
period detail, provide highly-detailed, artfully-aged 
pieces for big-budget film and TV productions. A 
plump file of old paperwork, rifled through by the 

Feature

One of the fi breglass 
collars used in The Deadly 
Assassin episode of 
Doctor Who of 1976 and 
the  zinco used to print 
the Celtic knot design 
on to it
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heroine of a big budget thriller may contain just 
a single document containing the identity of the 
killer, but the 13 other random pieces of paper 
glimpsed briefly in the file must also convince the 
viewer of their authenticity.

Sarah Pasquali is a regular researcher at 
St Bride Library with a particular interest in 
the minutiae of period stationery. She emailed 
recently to ask what size official stationery Neville 
Chamberlain would have on his desk in October 
1938. The library’s ephemera collections and 
1930s printing handbooks were able to provide a 
range of accurate sizes for Chamberlain’s official 
correspondence, and scans of period government 
letters confirmed them as 10” x 8” and Foolscap. 
The research also revealed how very small HMSO 
envelopes were in 1938. The results of that enquiry 
will be seen (briefly) on screen later this year.

Over in Hollywood the art departments of 
various movie companies have a favourite ‘go-to’ 
supplier for letterpress film props and printed 
matter. The number one source for any kind of 
accurate, traditional print is the Earl Hays Press 
in Sun Valley, California. Newspapers, cereal 
packets (non-existent brands), period driving 
licences, identity cards, FBI fingerprint forms 
(1940s vintage), credit cards from non-existent 
banks, paper money and almost everything else 
that might be needed in the form of print can 
be produced by Earl Hays Press. They have an 
enviable reputation for the accuracy of their 
research and the props produced are very 
co nvincing. Book covers, newspaper headlines, 
glossy (fake) magazine titles and hundreds of non-
existent brands may be found in their portfolio.

The press was founded in 1915 by Earl Hays, a 
globe-trotting, cigar-chomping entrepreneur 
who also designed and made dresses for his wife. 
From the earliest days of silent cinema, Earl Hays 
provided printed props for Hollywood movies.

Earl Hays Press moved to Sun Valley, North 
Hollywood in 1980 and is now run by the third 
generation of owner Ralph Hernandez’s family. 

The company persevered with traditional technology 
when everyone else was switching to photosetting 
and offset printing. Over 25,000 stock items are 
held, including traffic signs. A film about life in 
Arizona, shot in Hollywood, needs authentic road 
signs for other US states, and Earl Hays has them all.

Earl Hays has also invented many fictitious brands, 
which have been used in so many productions 
that viewers may believe they are real. Characters 
in Friends and the chain- smoking villain in The 
X-Files prefer ‘Morley’ brand cigarettes. The
distinctive packaging with a nod to the Marlboro 
cigarettes colour scheme is an Earl Hays ‘fake’ 
which has appeared in films and on television for 
over six decades. ‘Morley’ cigarettes are seen in 

Feature

many American productions which don’t wish 
to promote a real brand. They first appeared in 
the Perry Mason TV series, and also in Alfred 
Hitchcock’s Psycho, before becoming a staple 
cigarette brand across broadcast media. The 
packs are printed in-house and assembled by hand 
in small quantities by the Earl Hays team.

Ralph Hernandez employs staff who are skilled 
at making up three-dimensional printed props 
which can make a scene feel authentic. In London 
in the 1980s we printed whisky bottle labels for 
Only Fools And Horses, while Ralph’s family now 
make American milk cartons with photos of 
missing persons for big budget Hollywood movies.

With much of Earl Hays’ production switching to 

Earl Hays Press www.theearlhayspress.com
The House of MinaLima www.minalima.com
‘Morley’ cigarettes https://tinyurl.com/ywrufv6w

digital and electronic methods, over 1000 cases 
of vintage wood and metal type were recently 
donated to the International Printing Museum in 
Carson, California, where they will be preserved 
for future generations.

Hernandez is realistic about the future. 
‘Our main competitors are everybody who has a 
computer. Some day this business, because of its 
overheads and size, may have to close its doors – 
and I think they’ll miss us quite a bit’. I’m sure 
they will. ■

DO YOU HAVE AN INTERESTING PRINTING STORY TO TELL?
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK
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heroine of a big budget thriller may contain just 
a single document containing the identity of the 
killer, but the 13 other random pieces of paper 
glimpsed briefly in the file must also convince the 
viewer of their authenticity.

Sarah Pasquali is a regular researcher at 
St Bride Library with a particular interest in 
the minutiae of period stationery. She emailed 
recently to ask what size official stationery Neville 
Chamberlain would have on his desk in October 
1938. The library’s ephemera collections and 
1930s printing handbooks were able to provide a 
range of accurate sizes for Chamberlain’s official 
correspondence, and scans of period government 
letters confirmed them as 10” x 8” and Foolscap. 
The research also revealed how very small HMSO 
envelopes were in 1938. The results of that enquiry 
will be seen (briefly) on screen later this year.

Over in Hollywood the art departments of 
various movie companies have a favourite ‘go-to’ 
supplier for letterpress film props and printed 
matter. The number one source for any kind of 
accurate, traditional print is the Earl Hays Press 
in Sun Valley, California. Newspapers, cereal 
packets (non-existent brands), period driving 
licences, identity cards, FBI fingerprint forms 
(1940s vintage), credit cards from non-existent 
banks, paper money and almost everything else 
that might be needed in the form of print can 
be produced by Earl Hays Press. They have an 
enviable reputation for the accuracy of their 
research and the props produced are very 
co nvincing. Book covers, newspaper headlines, 
glossy (fake) magazine titles and hundreds of non-
existent brands may be found in their portfolio.

The press was founded in 1915 by Earl Hays, a 
globe-trotting, cigar-chomping entrepreneur 
who also designed and made dresses for his wife. 
From the earliest days of silent cinema, Earl Hays 
provided printed props for Hollywood movies.

Earl Hays Press moved to Sun Valley, North 
Hollywood in 1980 and is now run by the third 
generation of owner Ralph Hernandez’s family. 

The company persevered with traditional technology 
when everyone else was switching to photosetting 
and offset printing. Over 25,000 stock items are 
held, including traffic signs. A film about life in 
Arizona, shot in Hollywood, needs authentic road 
signs for other US states, and Earl Hays has them all.

Earl Hays has also invented many fictitious brands, 
which have been used in so many productions 
that viewers may believe they are real. Characters 
in Friends and the chain- smoking villain in The 
X-Files prefer ‘Morley’ brand cigarettes. The
distinctive packaging with a nod to the Marlboro 
cigarettes colour scheme is an Earl Hays ‘fake’ 
which has appeared in films and on television for 
over six decades. ‘Morley’ cigarettes are seen in 
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many American productions which don’t wish 
to promote a real brand. They first appeared in 
the Perry Mason TV series, and also in Alfred 
Hitchcock’s Psycho, before becoming a staple 
cigarette brand across broadcast media. The 
packs are printed in-house and assembled by hand 
in small quantities by the Earl Hays team.

Ralph Hernandez employs staff who are skilled 
at making up three-dimensional printed props 
which can make a scene feel authentic. In London 
in the 1980s we printed whisky bottle labels for 
Only Fools And Horses, while Ralph’s family now 
make American milk cartons with photos of 
missing persons for big budget Hollywood movies.

With much of Earl Hays’ production switching to 

Earl Hays Press www.theearlhayspress.com
The House of MinaLima www.minalima.com
‘Morley’ cigarettes https://tinyurl.com/ywrufv6w

digital and electronic methods, over 1000 cases 
of vintage wood and metal type were recently 
donated to the International Printing Museum in 
Carson, California, where they will be preserved 
for future generations.

Hernandez is realistic about the future. 
‘Our main competitors are everybody who has a 
computer. Some day this business, because of its 
overheads and size, may have to close its doors – 
and I think they’ll miss us quite a bit’. I’m sure 
they will. ■

DO YOU HAVE AN INTERESTING PRINTING STORY TO TELL?
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK
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Vivians Ridler’s copy of Popular Printing
Bob Richardson (9718)

I very much enjoyed reading Richard Farmer’s 
piece on the OUP printer, Vivian Ridler, and I think 
I may be able to fill in the details of how Vivian 
Ridler found his first Adana press. In 1929 he 
was 15 years old and bought a copy of Popular 
Printing, which was published by The Adana 
Agency and was available in newsagents as well 
as being obtainable on subscription. Launched in 
1927, by 1929 the production of the magazine was 
becoming a chore for Donald Aspinall, founder 
of Adana, and the monthly editions quickly gave 
way to bi-monthly magazines. By March of 1929 
there were just three issues a year, with one of 
them covering March, April, May and June. Ridler 
almost certainly found his first press in that 
edition of the magazine. Popular Printing cost him 
one shilling, or £3.50 in today’s money. He may well 
have been a reader of Meccano Magazine, The 
Magnet and The Boy’s Own Paper, but it seems 
likely that Popular Printing inspired him to buy an 
Adana press.

How do I know all of this? When Vivian died 
thirteen years ago, his library was broken up 
and sold by Stephen Touhy and other dealers. I 
bought several pieces, including Vivian’s copy of 
Nineteenth Century Ornamented Typefaces. Most 

Le� er to the Editor

significantly, I purchased a neatly-bound copy of 
the Oxford printer’s Popular Printing magazine. 
There were no other copies in his library. The 
magazine was bound, probably by Ridler, in black 
buckram, and there are many of his doodles on 
the pages, including his name. The book is also 
embossed with his address.

The British Library copies of Popular Printing
were all destroyed in the Blitz. The few examples 
known to survive are held at St Bride Library, 
which has around 12 issues. The only other copy 
in existence (unless Small Printer readers know 
otherwise) is Vivian Ridler’s copy, which sits on my 
bookshelf. ■
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The UK Fine Press 
Book Fair 2022
The weekend of the 5th and 6th of 
March saw the return of this well liked 
event and judging by the throng of 
enthusiastic visitors in attendance it 
appeared to be just as popular as ever

Feature

1

2



1. Bob Richardson & Nick Gill  
2. Matt McKenzie 
3. All the fun of the fair 4. Martyn Ould 
5. Miles Wigfield & Andrew Boag 
6. John Purcell 7. Kath & Peter Lawrence 
8. Kevin Cordes 9. Peter Baldwin  
10. Judith Rothchild & Mark Lintott
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The Penrith Museum of Printing: 
Sydney, Australia 
by James Cryer (11064) 

Located on Sydney’s outskirts, the Museum 
derives its origins from it being essentially the 
remnants of the local newspaper which served 
the region for well over 100 years: The Nepean 
Times.

As was the fate of so many regional papers, it 
ground to a halt in the 1980s, leaving a veritable 
boneyard of scrap-iron, including a large, and still 
functioning Wharfedale, which had been shipped 
out to Sydney from Liverpool, in the 1870s.

The site’s future hung in the balance for many 
years until 2000, when a combination of com-
munity sentiment, luke-warm Council support 
and the blood, sweat and tears of a band of hardy 
print engineers, comps and Linotype operators 
- all pitched in and formed the foundations of the 
Museum as we now know it - three of whom are 
still visible in the front row in the blue t-shirts.

The Museum has sought to retain the ‘look and 
feel’ of an old letterpress printery, which it has 
done with masterful ingenuity: creating a kind of 
‘workflow’ for visitors - starting with hand-com-
posing and several Linotypes (plus Ludlow), 
moving into the ‘printroom’ with a stunning range 
of equipment, starting with the magnificent 
flagship item the Wharfedale, plus all the usual 
suspects, including an Albion, Arab, Chandler & 
Price, GTO, Vertical Miehle, etc - about eight items 
in all. (We have dozens of other presses stored 
off-site, courtesy of a local paper company.)

We have another show-stopper which may 
be of interest: a rare, fully-restored Columbian! 
Back in the 1830s, Australia was obviously having 
a bet both-ways, as it sourced this magnificent 
press from the US, arriving on Sydney’s docks 
back in 1831. It was destined for a country town in 
colonial NSW - Carcoar - where it would produce 
the local paper for the next 30 years, ending its 
life like so many others, rusting in a paddock. 

Why anyone bothered to drag several tonnes of 
cast-iron over 200kms up hill and down dale, over 
rivers and access our somewhat rugged Blue 
Mountains, is a mystery! And just how it miracu-
lously ended up in our Museum is another one of 
those unexplained things! (You’ll have to come out 
and visit, to learn the sleight-of-hand trick that 
got it here.) 

While there are several other print museums 
in Australia (most notably at Armidale, NSW 
and Peterborough, SA), the PMOP is the virtual 
mothership, ie, it is the go to site for spare parts, 
technical advice, and is delighted to support these 
and other institutions interested in letterpress.

It also has a considerable library of print-re-
lated books, possibly the largest collection in 
Australia.

The Museum is going through another tran-
sition phase under the gentle guidance of our 
president, George Gearside, as we reach out to a 
wider audience: we have a busy tours program, 
we’re seeking to reach out to the print industry 
itself (which has virtually ignored us for many 
years) and have secured good coverage from 
the local print trade press who luckily view us as 
always good for a favourable story.

One of our greatest virtues is that all the ma-
chinery is operational and is demonstrated to 
organised tours on a weekly basis. We produce 
headings on the Ludlow, set lines and handset text 
from the Linotypes, and print from all the presses. 
Plus a lot of ‘tales from the tour guides who are all 
from the trade and very active - even though they 
are aging gracefully, like the equipment.

I’m sure many of our problems and challenges 
are shared globally, as print museums around 
the world wrestle with opposing forces: an aging 
population where old crafts are being lost - but 
on the other hand, a resurgence of interest in by-
gone arts generally and letterpress in particular. 

If any of members visit Sydney they’re most 
welcome to call in - there’s plenty of work for 
them to do! n

New Member
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Focus

Putin Out! Poster
by Hannah Fitzpatrick (10900)



101

I’m delighted to be able to show you this stunning 
print that Hannah Fitzpatrick recently sent to 
Small Printer. In my opinion, this is one of the best 
examples of a member’s work that we have shown 
for a long time.

Not only is the message strong and to the point, 
but the typography is exceptional. This print could 
quite easily be displayed next to works by dadaist 
greats like Theo van Doesburg and Kurt Schwitters 
and not look out at all of place. n
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1. Preparation
As, for the moment, you will only be practising 
elementary good lettering you will require just a 
minimum of instruments. Sufficient at this stage 
is a drawing board, tee square, set square, pencils 
(3H and HB), eraser, drawing pins and cartridge 
paper The board should be inclined at an angle 
of 45°.  

A sheet of cardboard covering it, I find, gives a 
much easier surface for working on. Sit comfort-
ably and upright, with the light coming from the 
left (never from the front) and hold the pencil as 
in ordinary writing, lightly but firmly, allowing the 
thumb and forefinger – and not the wrist – to do 
the guiding.

1. Proportions
As in printing, lettering possesses its ‘families’ 
of characters in which the individual letters are 
related to each other, and grouped together, 
according to their shape and size. This originates 
from the inscription on the famous Trajan Column, 
erected in Rome about A.D.114 by the Emperor 
Trajan. The proportions of the beautiful char-
acters contained in that inscription have been 
generally accepted as the model on which all 
others should be based.

Generally speaking, upper case letters are 
grouped into two ‘families’ – those based on a 
square, and those on a half-square.

For our first lesson we will take the lettering 
form without any decoration or frills – Sans serif, 
and, allowing for the space occupied by the serifs 

on the original Roman in the overall proportion, 
apply this relationship as shown in Diagram 1 
Study and analyse this diagram carefully first. 
Then, with only the two guide lines about one 

Breed’s Book of 
Basic Lettering
A short course for print-planners, designers and magazine artists

Above A trial proof of Eric Gill’s 72pt Monotype Gill Sans Titling.
Facing Page: 1. Capitals of a plain sans serif series which should 
be drawn repeatedly until the beginner developes a complete 
sense of form & proportion; 2. Lower-case letters of the above; 
3. Circular letters like 0 should be constructed slightly above 
& below the guide lines; 4. Illustrating the relative proportions; 
5. Modifications in the drawing of italic letters; 6. Illustrating the 
difference between mechanical & visual spacing.

Printcraft REPRINTED FROM THE PRINTCRAFT SERIES OF MAGAZINES 
WITH THE KIND PERMISSION OF LINDA WHEWAY WHITE
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inch apart determining the height of the letters, 
draw each letter carefully and repeatedly. The ver-
ticals should be drawn first, the junctions being 
indicated afterwards, and it would be well to note 
here three very important points subsisting in the 
construction of certain letters.

Central horizontals must be a trifle above the 
centre line to avoid top-heaviness.

Lower bowls, as in ‘B’ and ‘S’, and the lower tri-
angles in ‘K’ and ‘X’, slightly larger than the upper 
to maintain a balance.

Round letters are circular and not pure circles 
– a radical difference , and the reason why com-
passes must not be used at this stage.

There is a saying that he who can draw an ‘S’ can 
draw anything. Although this is not strictly cor-
rect a great many people have difficulty with the 
‘S’ for it is the most awkward letter to draw per-

Facing Page A page from Edward Johnston’s Writing & 
Illuminating & Lettering showing letters’ essential forms.
Left A portrait of Edward Johnston by Philip Rothenstein.
Overleaf A rubbing from the inscriptions on Trajan’s Column.

Edward Johnston
Edward Johnston (1872 – 1944) was a British 
craftsman (actually born in Uruguay) who 
is widely regarded, as one of the fathers of 
modern lettering and calligraphy.
He is known for his influential guide to lettering  
Writing & Illuminating, & Lettering that was 
published in 1906. While working at the Central 
School in London, he was a great influence on 
and friend of the young Eric Gill who would of 
course later become famous for his lettering.
He is perhaps most famous though, for 
designing the sans-serif Johnston typeface that 
was used on the London Underground until it 
underwent a slight redesign in the 1980s.

fectly Remember, not only respecting the ‘S’, but 
throughout this course, only practice will make 
perfect – and you cannot have too much of it.

That last particularly applies to the lower case 
proportions illustrated in Diagram 2. Being of a 
more liberal design and mostly round in form, 
these letters require still more care in their 
construction. As before, study and analyse the 
diagram carefully, noting that the base is now the 
square of the height of the small letter, and draw 
each letter carefully and repeatedly

The round element in the letter is usually the 
biggest obstacle to be overcome, so don’t be 
discouraged if your first attempts are somewhat 
spineless and lacking in fullness. If anything, draw 
them slightly too full, and you will find the result 
nearer the correct proportion, for – as you will 
learn by experience – visual deception plays a big 

CREATIVE COMMONS, WIKIPEDIA

Printcraft REPRINTED FROM THE PRINTCRAFT SERIES OF MAGAZINES 
WITH THE KIND PERMISSION OF LINDA WHEWAY WHITE
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part in the ultimate appearance of all lettering.
Circular letters present us with yet another 

optical illusion to be counter acted. Always con-
struct these slightly above and below the guide 
lines (Diagram 3) as, having only one small point 
of contact with the level of the others in the same 
line, they would appear smaller if drawn exactly 
the same size.

3. Relative Proportions
Assuming the proportions and form of the 
individual letters to have been mas tered, what of 
the relationship subsisting between upper and 
lower case ? There is, it is admitted, a diversity of 
opinion as to the correct apportionment in size, 
and consideration must be given to the type of 
lettering used, but a good expedient in most cases 

Printcraft
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REPRINTED FROM THE PRINTCRAFT SERIES OF MAGAZINES 
WITH THE KIND PERMISSION OF LINDA WHEWAY WHITE

much lettering, good in other respects, has been 
spoilt by too acute an angle. At the most this 
should not exceed 25° from the vertical, although 
15° should prove adequate for most purposes.

For practice draw the letters shown in Diagrams 
1 and 2, inclined at this angle. You will find that the 
proportions have to be modified slightly to suit the 
italic style in two ways :

for a balanced effect is that shown in Diagram 4 – 
a ratio of four to seven.

4. Italic
Next we will briefly examine the essential features 
of Italic, which should have as much attention in 
your practice as the normal, upright version.

The angle of slope is an important detail, and 
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Facing Page Another page from Edward Johnston’s Writing & 
Illuminating & Lettering showing letters’ essential forms, this 
time drawn using a straight pen.

•  Full letters – i.e., those based on a square – are 
slightly condensed.

•  Half-square letters are increased in width to 
the same extent, and being now drawn, theo-
retically, in parallelograms and not squares, 
circular letters automatically become elliptical.

5 Spacing
By now, you should have acquired a certain 
degree of skill at forming individual letters cor-
rectly, and we will pass on to what is usually the 
biggest stumbling block in lettering – spacing. 
This is principally because spacing relies entirely 
on visual judgment, which will become evident in 
our lesson on the subject now

Consider the word shown in Diagram 6a. This 
has been drawn with the horizontal distance 
between the letters equal and the result is obvi-
ously incorrect. In Diagram 6b we have the same 
word, but this time the area of white space be-
tween the letters has been equalised. As the eye 
sees area and not distance, it should be apparent 
how spacing is depen dent upon visual reception, 
and not on pure mechanical calculation.

To aid judgment in this difficult subject, we can 
group the alphabet, yet again, into six distinct 
groups :
•  Letters with vertical sides: I, H, U, M, N.
•  Letters with one vertical and 

one rounded side: P, B, R, D.
•  Letters with one open side: L, F, E, J, K, (C), (G).
•  Letters with both open sides: T, X, Y, Z, (S).
•  Circular letters: S, 0, Q, C, G
•  Letters with oblique sides: A, W, V

From this grouping can be formulated three 
sound principles to guide you in your drawing:
•  All letters with vertical elements coming 

together should be fairly wide apart.
•  All letters with one vertical and one round or 

open element together should have a moderate 
space between them whereas .

•  Two round or open letters together should be 
very close.

Printcraft

These principles apply equally to upper and 
lower cases. Later on you will learn that spacing is 
dependent to some extent, on the weight of lettering 
used, but they form a firm foundation on which, with 
experience, you should be able to develop a keen 
sense of judgment.

For the moment, however, keep to our simple sans 
serif outline for practical exercise, and with the 
pencil experiment with such straightforward words 
as – THE ALL AVENUE, where mainly parallel ele-
ments appear together Then go on to more difficult 
combinations like GOOD, STUDIO, FANCY, PARAGON, 
and finally draw awkward series of words compris-
ing both upper and lower cases.

It is a great help if these first attempts are held 
inverted in front of a mirror when all discrepan-
cies will become im mediately obvious. Note them 
carefully, and re-draw the words rectifying these 
mistakes. After a time, it will become apparent that 
combinations of certain letters in any two of the 
above groups present similar spacing problems, 
and thus gradually, remembering the three funda-
mental rules, you will acquire your ‘spacing sense.’

In the next article we will deal with an important 
variation of the standard proportion – Condensing 
– and examine some of the more detailed styles of 
lettering.

In the meantime, please exercise yourself 
repeatedly and exclusively on these first principles. 
All further instruc tion depends on them being 
thoroughly mastered. n

•  A copy of Edward Johnston’s book, Writing & 
Illuminating and Lettering can be found at:  
https://www.gutenberg.org

•  Part two of this series of articles will appear in a 
future issue of Small Printer
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Competition
Don’t Push Me... 
by Ron Rookes 

Here we have Ron Rookes’ entry for this year’s 
Adana Trophy. It’s 148x105mm in size and was 
printed in one colour using an Adana Eight-Five 
on to light brown card.

The text is placed just 2mm from the left-hand 
edge of the sheet, meaning that it was vital that 
everything was printed exactly square – and it is.

Here’s: what Ron had to say about his entry: 
‘I’m not sure what the card is it was among 
several boxes of cards and paper I received from 
Chris. Brinson along with his blocks. I chose 
Red ink as in ‘Red for Danger’ and Bodoni Heavy 
Condensed (the name on the type tray) as it is 
being squeezed and pushed to the edge.

Below, is a photograph of the forme that the 
card was printed from, with everything looking 
straight, level and secure. I must get in touch 
with Ron and see if he fancies sending any more 
of his Pawprints Snippets. n
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THE ADANA TROPHY
The Small Printer hand-platen competition is back and 
this time there are three exciting new categories
Do you own a letterpress hand-platen, a bit of bit 
and some ink and paper? If so, then this is the 
competition for you. You just need to show us what 
you and your press are capable of and send a few 
examples in. You could be a master printer, capa-
ble of the most exquisite work, or perhaps you are 
a novice, with bundles of enthusiasm and unusual 
ideas. Either way, we want to see your work. Just 
put it down on to a sheet of A5 or smaller and send 
it in.

Seeing as the Adana hand platens have played 
such an important part in the Society over the 
years, and the name Adana is pretty much syn-
onymous with hand-platens, we asked whether 
Caslon Ltd would have any objection to us naming 
the competition’s trophy ‘The Adana Trophy’ and 
I’m pleased to say that they were only too happy 
for us to use the Adana name.
The Three new categories for this year are:
1. Metal Type
This category is for entries set exclusively in metal 
(or wood) type. If you have used metal type in 
conjunction with illustration blocks then you will 
be placed in category 2.

2. Polymer Plates etc
This category is for entries using polymer plates 
(for text or illustration) or any other sort of illus-
tration blocks. 

3. Linocuts
This category is for entries using any sort of hand 
cut blocks. They can be just illustrations or illustra-
tions with type - in fact anything you like really. 

A winner will be chosen from each of these groups 
together with an overall Adana Trophy winner.

SPECIAL 

ANNOUNCEMENT

TO ENTER:
You just need to do two things:
1. Email a picture of your entry, together with a few 
lines about it and a photograph of the press your 
entry was printed on to: editor@bpsnet.org.uk
2. Send a copy of your printed entry to: 
Mike Edwards, 98 Albany Walk, Woodston, 
Peterborough PE2 9JW. Make sure you include 
your name and BPS number with both the email 
and postal submissions.

THE RULES
Anything printed by a BPS member on a hand-plat-
en and no larger than A5 in size will be accepted 
(this includes linocuts etc). Entries will preferably 
have been printed within the last two years. The 
closing date is 31st July 2022. Once again Roy 
Caslon will be judging the competition The win-
ners will be announced as soon as Roy has made 
his decision.

SO WHAT ARE YOU 
WAITING FOR?
GET PRINTING!
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Feature

Following on from Richard Paterson’s article regard-
ing his Sigwalt press on pages 64 -65 in the February 
edition of Small Printer, I too have a similar press, a Bal-
timore No.10 circa 1890 which, I believe, was produced 
by Baumgarten of Baltimore USA. It has a chase size of 
just 21/2 x 4 inches, measuring approx 9 x 7 x 13 inches 
overall and weighing in at just over 12 lbs it’s probably 
considered a real flyweight in the Letterpress world!

I came across the Press when it was advertised 
locally many years ago, it was in surprisingly good 
condition when I collected it and after a few hours 
general cleaning and adjusting it was ready for printing, 
although having only one forme roller it prints very 
well. I’ve taken it out and about (before the various 
lockdowns) to several of our Essex Branch roadshows 
with great success and it drew lots of interest from 
adults and youngsters alike. Mike Perry (7434)

Inspired by 
Richard Paterson’s 
Sigwalt adventures, 
Mike Perry set about 
printing a card using what 
could possibly be the smallest 
hand platen ever to have been 
featured in Small Printer

A Perfect 
           Ten
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Below Mike’s beautifully printed card, set using 
18 pt Washington Script & 10pt Wren Light Expanded. 

If you have any Wren Light Expanded that you don’t 
need, then Mike would be glad to hear from you.

Left Mike’s tiny Baltimore No.10 
has a chase size of just 2 1/2 x 4 inches and 

the press itself measures 9 x 7 x 13 inches
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Focus
‘Tiger’ 
Elizabeth Fraser (10824) 
Instagram: frauhaus1

This is the international, outward and future 
looking story of my attempt at a crisp, stylised and 
pared back design.

Playing with letterpress is so much fun. We like 
to shout that print is not dead but the truth is we 
are often using tools, presses and type that are 
very old, vintage and historic, designed, used and 
passed on by people no longer with us. So when 
the material you are using has been designed and 
made by actual living people it is adds a whole new 
exciting dimension. The people who made the ma-
terial you are using can actually see how you have 
used it. They can enjoy the fruits of their labour 
in the hands of creatives out in the world and you 
might even be able to have a dialogue with them 
and share ideas. My print for the New Lunar Year 
of The Tiger looks forward to fresh new days and 
ideas and celebrates our living, breathing, forward 
thinking creative community.

I do like the story of the animals in the Chinese 
New Year and having just received for Christmas 
a set of Pete Gibbons (www.railtonpress.com) 
Type-High Tangrams for Letterpress cut by (www.
mckellier.com) I decided it would be fun to try and 
make a tiger. Well I don’t know if you’ve ever played 
with tangrams, the seven shape Chines puzzle but 
making a tiger proved quite tricky. I could make 
rather tame looking cats but couldn’t find a tiger 
form I was happy with. Perhaps if I could integrate 
the word tiger? I also had some wonderful brand 
new wood type cut by Scott Cameron (www.
typehighdesign.com) of a font called FIT Regu-
lar designed by American type designer David 
Jonathan Ross (www.djr.com). The letterforms 
have very fat regular strokes with extremely thin, 
elongated counters and negative spaces. I love 
their idiosyncratic folded over forms and when set 
the word ‘tiger’ looked all nice and stripy. After a 
lot of attempts, some of which can be seen on my 

instagram feed @frauhaus1 I managed to make 
a quite regal looking animal with a challenging 
expression in its ornament eyes. These came from 
Jess Reich’s Three Ton Type Foundry in America. 

I found a site that had phonetic translations of 
appropriate salutations for the new year and set 
these in Univers whose provenance is unknown 
to me other than it came from the shed of a 
neighbours father. I was nearly done but wouldn’t 
it be nice to have some Chinese words as part of 
the print? I was contemplating a little lino cut but 
then remembered…a few years ago I took part in 
Cambridge Open Studios and among the visitors 
to my garden shed print house was a Japanese 
man. He took many photos and we had a lovely chat 
about printing. A whole year later, Open Studios 
came around again and he reappeared with a gift 
of three small boxes of Japanese type for me! How 
wonderful. Obviously I couldn’t read any of the 
characters but my daughter had studied Japanese 
GCSE and so I knew about the different character 
sets of hiragana and katakana and kanji. Kanji is 
Japanese for ‘Chinese character’ so I wondered 
if any of these characters might be appropriate. 
I used the google translate image function on my 
phone and found a couple of the characters do 
indeed seem to mean New Year. So I was able to 
incorporate these in my design sitting on the tigers 
back. 

I’m really very pleased with the result and may 
even have glimpsed a hint of the tigers expression 
reflected in the mirror; satisfied and proud but 
also challenging me to keep creating and printing. 
Wishing myself to forge ahead with the vigour and 
vitality of the tiger! n

I don’t know if you’ve ever 
played with tangrams, 
the seven shape Chinese 
puzzle but making a tiger 
proved quite tricky
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New Members
11063 Ms Katie Prescott 
Nova Scotia katie.prescott@yahoo.com
11064 Mr James Cryer 
Australia james@jdaprintrecruit.com.au
11065 Mr Timothy Starr 
London, SE13 timstarr14@gmail.com

Change to details
10068: membership now in the name of Mrs Jenny Towler
10433 Ben Brundell has changed his email address to 
bbrundell@gmail.com
10817 membership changed from Mrs Margaret Hutchings 
to Mr Ian Hutchings
10965 John Ransley has moved from south London to 
Peacehaven

Donations
8818 Leonard McDermid
10620 Charles Hull

Deaths
10068 Adrian Towler

Membership renewals Currently £30 for UK, £45 for 
Overseas, or £30 Overseas Online only, and notifications 
of change of any personal or contact details should be sent 
to the Membership Secretary: Chris Green, Noddyshall, 
Rockshaw Road, Merstham, Redhill RH1 3DB. Please 
make cheques payable to the ‘British Printing Society’.

Membership

Society members may view and download further 
interesting content on our website by registering at 

www.bpsnet.org.uk. Registration provides access to the 
‘Members Only Area’ which is available to all members.

WHY NOT VISIT
THE WEBSITE

BRANCH SECRETARIES

Bristol
Zelda Velika
t 07841 831337 e bristol@bpsnet.org.uk 
Dorset
Ron Watson
t 01202 429642 e dorset@bpsnet.org.uk
Essex
Margaret Rookes
t 01245 611484 e essex@bpsnet.org.uk
Lincolnshire & District
Mike Edwards
t 07526 659614 e lincoln@bpsnet.org.uk
London
Matt McKenzie
t 07836 785505 e london@bpsnet.org.uk
Maidenhead
Paul Hatcher
t 01189 666124 e maidenhead@bpsnet.org.uk
Overseas
Jonathan Levy
e overseas@bpsnet.org.uk.
Scotland
John Easson
t 01828 628001 e scotland@bpsnet.org.uk
Shropshire
Peter Criddle
t 01743 350208 e shropshire15@bpsnet.org.uk
Solent Branch
Elizabeth Kirby
t 01980 863143 e solent@bpsnet.org.uk
South Wales
Richard Paterson
t 01446 790463 e swales@bpsnet.org.uk
Surrey & Sussex
Libby Green
t 01737 644145 e surrey@bpsnet.org.uk
Yorkshire
Phil Treble
e yorkshire@bpsnet.org.uk

www.bpsnet.org.uk

Why not get in touch with your local branch!



Line adverts (text only) per issue Members Only Free (up to 50 words) then 10p per word

Display advertisements 1⁄4 page per issue £7.00

Display advertisements 1⁄2 page per issue £15.00

Display advertisements Full page per issue £25.00

Advertisement as a Printed Insert (A5) £25.00

Advertisement as a Printed Insert (A4 folded to A5) £30.00

The Society reserves the right to refuse any advertisement. Although every eff ort will be made to publish an 
advertisement in a specifi ed issue if requested, this cannot be guaranteed.
The same display advertisement appearing in six or more consecutive issues is subject to a 10% discount.
Display advertisement artwork should be sent to editor@bpsnet.org.uk by the 3rd of the month prior to publication.
Line advertisements should be sent to the editor@bpsnet.org.uk by the 3rd of the month prior to publication.
Printed inserts (350) must be sent to the Mailer so as to arrive by the 25th of the month prior to publication.
Payments should be made on receipt of an invoice from Society Treasurer

Small Printer Advertising Rates

All Letterpress Bought, Sold & Sourced

Rapidly changing stock. Worldwide shipping.

Stay up to date by following on Instagram - search
urbanfox.letterpress and see new and current stock posted daily.

URBANFOX LETTERPRESS

wanted☞
All letterpress items of interest. Fair prices always
paid. Nationwide collection.

I've worked with many BPS members in the past and
always ensure everything goes on to be used again
as intended.

07950 953 543 or hello@urbanfoxdesign.co.uk☎
Based in Broadstairs Kent - Visitors always welcome
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Ye Olde ‘One-Stop’ Letterpress Shoppe!

Why would you go anywhere else?

Re-manufactured Adana machines including treadle platens and proof presses - Composing sticks, 
typescales, galleys, furniture, quoins, quoin keys, planers, tweezers, bodkins - New & second-hand type 
laid in cases and/or wooden cabinets, @ signs, # signs, + signs, borders, dashes, rules and spacing 
materials.  High definition Rubber inking Rollers, a full colour range of letterpress inks, tympan manila 
platen dressing sheets and gauge pins. We also service and refurbish customer’s own machines.

www.caslon.co.uk
+44 1727 852 211

Our AdanaLite Photopolymer system enables you to easily make negatives and 
letterpress plates at home. We supply a range of polymer plates at competitive 
prices and make mounting bases to order to suit your machine and thickness of 
plates you wish to use. Professional, Reliable & Expert advice always available.

� 

Moulton Printing 01253 342992 www.moultonprinting.com


