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Last chance to book for the Convention
Included with this edition of Small Printer you 
will have received the final booking form for the 
2022 Annual Convention of the Society.
So far the number of members who have 
booked for the Convention is significantly lower 
than we would have hoped to have achieved 
by now. We need to reach the minimum by the 
end of November if it is to go ahead because of 
the exponential financial penalty the Society 
will incur if we have to cancel less than three 
months before the event. When the pandemic 
forced us to postpone the Convention for the 
second time last spring I think all of us imagined 
that life would be back to normal by 2022 but of 
course time has proved us wrong and we un-
derstand that many members may be reluctant 
to commit to attending a weekend gathering 
in a hotel because of all the current concerns 
about infection in crowded places. 

If you are intending to book for the Convention 
but haven’t yet got round to doing so, please 
use the form included with this magazine and 
send it to Chris Green soon or it may be too late. 
Conventions are important in the life of the So-
ciety because they provide a unique opportunity 
each year to meet old friends from around the 
country and to make new ones, to socialise and 
to exchange printing news and views, to buy 
and sell kit and generally immerse ourselves in 
the world of printing for a whole weekend. By 
next April it will be three years since that last 
happened. 
So, if you want to come to the Convention next 
year, please book your place now.

Hello everybody and welcome to another 
jam-packed issue of the finest print maga-
zine around. This month we’ve pulled out all 

the stops to bring you as much news and features 
as we possibly can and boy, have we packed in a 
lot this time.

Len Friend brings us his history of the print 
industry from Gutenberg onwards, Roy and 
Richard Caslon tell us about life at their famous 
family business, Bob Richardson brings us three 
(yes, three!) of his terrific historical articles, we 
review the fantastic new Adana 85c, Samantha 
King shows us an intriguing favourite of hers and 
we also find space to share the thoughts and 
works of some absolutely fabulous printers.  How 
do we manage to fit all of this in to one issue? The 
answer is simple. This issue contains a whopping 
64 pages – yet another Small Printer record.

 Copy Deadline Change
Please note that all Small Printer copy whether it 
be for editorial or advertising is now required on 
the 3rd of the month prior to publication. I reg-
ularly receive an awful lot of copy on the day of 
deadline (just before midnight being a popular 
time as well!) as well as quite a bit of late copy. 
This new deadline will at least give me some 
time to sort things out before we go to press.

Fancy a Day Out?
I’d like to draw your attention to the event adver-
tised on page 145 – St Bride Library, Type, Print 
& Book Sale. I know that Small Printer readers 
love their type, print bric-a-brac and books and 
this unique event promises to be a great oppor-
tunity to stock up on all sorts from the St Bride 
treasure trove. See you there!
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Some of Sidereal, June 2018 
by Sara Langworthy 
Samantha King (10687) 
@redeelpress 

Eels are pretty good at favourites… they have many, 
most of them riddled with pattern & ornament. They 
pack every spare shelf of the Eel House Library, they 
are piled in corners & stored away in archive boxes. 
The problem therefore was not so much having a 
favourite to pick but whittling the teetering pile of 
possibles down to a single piece on which to wax.

Those of you who know anything at all about 
the eels probably have an idea of what they might 
disport... something with pattern, a bit more pattern 

& perhaps a touch more pattern for balance. 
Something featuring red, repetition or perhaps an 
impossibly thin Japanese paper. Something from 
Mark Arman or Hoffman; Pauline Paucker’s book 
on Friedlander so beautifully printed by Graham 
Moss at Incline Press; Claire Bolton’s A Border 
Specimen would also be up there, alongside Bram 
de Does’ book featuring samples of his joyous Kaba 
ornament experiments… some printed in a glorious 
red… any number of Monotype specimen books 
packed with pattern, Townend, Bethel, Friedlander, 
Bawden, Carter, et al. A Shanks & Sons tome full 
of beautifully coloured border specimen sets of all 
shapes & sizes… or for a change of pace Beatrice 
Warde’s Bombed but Unbeaten from 1941…

My Favourite
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My Favourite

But eels are unpredictable, a tad fickle & despite 
their penchant… some would suggest obsession… 
for ornament they also love restraint, simplicity & 
clarity.

Buried away in the Autumn 2018 deluxe edition 
of Parenthesis No.35 hides a quiet piece by Sara 
Langworthy. You would perhaps describe it as a 
prospectus… a hint… a glimpse… a peek at her 
2019 artists’ book Sidereal, published in an edition 
of 35.

My Favourite
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This printed intimation consists of an outer 
wrapper encasing 4 pages, with a longstitch binding. 
The type is Univers with the central spread printed 
from anywhere between 9 to 14 collograph blocks 
onto beautiful Sekishu paper. The runs of prints 
leaving blank spaces on the paper to create points of 
light… the distant stars. 

In order to hold a copy of the full Sidereal edition, 
which went on to win the 2020 MCBA Prize, the 
eels would need to find $2250… well beyond their 

diminutive pockets… but as luck would have it 
the glimpse provided by Sara Langworthy in this 
Parenthesis keepsake is a piece of wonder & delight 
in its own right… a dark & endless space into which 
the eels can plunge whenever the fancy takes them... 

•  To subscribe to the Parenthesis deluxe editions 
https://fpba.com/about/ 

•  To virtually explore the full edition of Sidereal 
https://www.slangworthy.com/artist-books
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Focus

Pete runs Railton Press, a small print studio 
using three Adana desktops, an Adana 
Quarto and a salvaged Stephenson Blake 

hand-operated galley proofing press.
He says: ‘During lockdown, most of my commercial 

design work stopped as projects were shelved and 
marketing budgets cut. Although challenging, it did 

give me more time to have some fun with my print 
work. This was inevitably influenced by the events, 
themes and emotions of the time. These are some of 
the prints I’ve produced over the last 18 months’.

You can find out more at www.petergibbons.com 
or on Instagram at @pete_gibbons

Lockdown Letterpress
Pete Gibbons describes how he documented his reaction to 
the recent Covid crisis while confined to his workshop
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WOULD YOU LIKE TO SEE YOUR WORK FEATURED IN SMALL PRINTER? 
THEN WHY NOT SEND IT IN TO BE FEATURED ON OUR FOCUS PAGE

Keep ’em Clean 
A graphic interpretation of 
one of the first Covid public 
health messages. Composed 
using wood type, 12pt unit 
borders, and brass setting 
circles.
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Focus

Magic Money Tree
A typographic illustration 
of a financial source that 
doesn’t exist, apparently.
Composed using wood and 
metal type. Four colours and 
gold powder, hand-inked 
and printed on A3 textured 
white board

Elephant in the Room
An Earth Day postcard for 
the BPS Publishing Group. 
Made using plastic hooks 
found in the street during 
lockdown walks and inspired 
by the issue of single-use 
plastics. Two colours 
printed on recycled cereal 
packaging.
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WOULD YOU LIKE TO SEE YOUR WORK FEATURED IN SMALL PRINTER? 
THEN WHY NOT SEND IT IN TO BE FEATURED ON OUR FOCUS PAGE
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Focus

Lockdown
A symbol made from pieces 
of metal door furniture found 
during my lockdown shed 
clear-out. Hand-inked and 
printed with fluorescent ink 
on Colorplan Citrine.

Q
A thought I had while standing 
in a massive queue. Two 
colour A3 woodtype print, 
incorporating a massive Q.

Letterpress in 
the Time of Covid
Book cover designed as the 
title image for a presentation 
given for the St Bride Library. 
Two colour printed label, spine 
tape, and cover paper made 
from an electron microscope 
image of the first Coronavirus 
case. (Image ©CDC)
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WOULD YOU LIKE TO SEE YOUR WORK FEATURED IN SMALL PRINTER? 
THEN WHY NOT SEND IT IN TO BE FEATURED ON OUR FOCUS PAGE
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A Printing Journey
Len Friend’s fascinating history of European printing from 

Gutenberg to the present day explains how it has always 
been one of continuous change and development
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Introduction
The history of printing is both long and compli-
cated and was always set against a backdrop 
of constantly striving to improve; this was 
not only the product but just as importantly, 
the skills and equipment as well. From the 
beginning there was constant change but it 
was the industrial revolution that lifted the 
industry to a level of importance in everyones 
life. Education, the first paper money, stamps 
and early newspapers and their impact on 
society these all helped speed up the spread 
of knowledge and although in the age of the 
internet the importance of the printed word is 
becoming markedly less it can be proud of its 
history and achievements.

I first set foot in a printshop in 1960 with a view 
to becoming an apprentice letterpress machine 
minder. Even at the beginning I was aware of 
what a complicated industry I was about to 

enter and although I brought nothing with me, never 
discovered or invented any major improvements, 
over time I became fascinated by the people and 
events of the past. 

This brief narrative speeds through more than five 
centuries of printing history without any breaks or 
let up... just as the industry itself never stood still!

The Power of the Press
In the mid 1400s an event occurred that, for its time, 
was to have as much impact as the development of 
the internet over 500 years later. About that time 
Johannes Gutenberg is credited with introducing 
printing from moveable type and he was certainly 
responsible for a rapid expansion in what was to be 
known as ‘the black art’. 

His printshop in Mainz became a mecca for those 
wishing to learn and very soon presses were appear-
ing all over Western Europe.

Johannes Gutenberg
But Gutenberg did not actually invent the printing 
process; what he did was to bring together all the 
known elements to make it work. Papermaking had 
been around for centuries and printing using wood-
cut blocks or clay tablets was a proven art and as the 
science of metals was well known he discovered that 
by making an alloy of lead, tin, and antimony, which 
all had a melting point of around 630°F he could cast 
an alphabet of individual characters. The rest as they 
probably said, is history.

William Caxton
William Caxton; a businessman who often travelled to 
the continent saw great potential in the new process 
and having learned the trade in Cologne brought 
the first press to England in 1476, he set up near 
Westminster Abbey at the sign of the Red Pale where 
he printed books and religious works for wealthy 
clients. One of his apprentices Wynkyn de Worde was 

a journeyman printer who, after training took to the 
craft with great enthusiasm and upon Caxton’s death 
in 1491 inherited his workshop. 

He soon relocated to an area near Shoe Lane in 
Fleet Street and, at the sign of the Sun, started the 
first commercial print shop in England. His first 
press launched a tradition of printing in the area that 
was to blossom and grow over the next 500 years. 

The presses at that time were little more than 
copies of a wine press and being made entirely of 
wood lacked impression strength; they were also 
subject to inconsistencies due to weather and tem-

History
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perature variations but despite all of this Wynkyn 
de Worde rapidly gained a reputation for not only 
the quality, but the range of work that he produced.

De Worde used woodcut illustrations for much 
of his printing but was aiming for a wide customer 
base which, as well as religious texts included 
romantic novels, children’s books, poetry, house-
hold practice and animal husbandry and when he 
died in 1534 he left behind a thriving business that, 

Left: Merchant, diplomat, writer and printer, William Caxton 
(1422-1492). This plate from Pictures of English History, was 
published by George Routledge and Sons in 1850.
Above: An artist’s impression of Gutenberg’s printing press. By 
1450, the press was in operation, and a poem had been printed 
on it by then, possibly the first item to be printed there. In 
1455 Gutenberg completed his famous 42-line Bible, known as 
the Gutenberg Bible. About 180 copies were printed, most on 
paper and some on vellum.

History
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through amalgamations, continued for many years. 
Over the next century the ink, paper and skills 

all improved but with the limitations of wood the 
presses were still the weak link. By now the industry 
could be a dangerous place to earn a living because 
the church, the Crown and almost all of officialdom 
were very easily offended but an event was to occur 
that was to bring about great change.

William Tyndale
William Tyndale was an English scholar born in 1494 
and being fluent in many languages was persuaded 
to translate the Bible into English, this had been 
attempted before but as the state had decreed the 
death penalty for anyone caught with an unlicensed 
copy few dared undertake the task. 

Some of his work had already caught the eye of 
Henry VIII who was in the process of splitting the 
English church away from Rome but Tyndale had 
caused such an uproar that he had to flee to the 
Continent. 

His translation, the first ever to be printed in 
English was produced in Cologne in 1527 and the first 
of 18,000 copies were smuggled into England. 

He was betrayed and imprisoned in Belgium where, 
having suffered much, was burnt at the stake in 
1536... meanwhile the Bishop of London had gath-
ered up 6,000 copies of Tyndale’s Bible and had them 
burnt on the steps of St Paul’s.

To this day only two copies survive. The letters U 
and J were added to the alphabet in the mid fifteen 
hundreds the timing of which proved fortunate for 
Robert Cawdrey who published the first English 
dictionary a few years later in 1604. The first regular 
newsletter the Corante appeared in 1621 and this 
started a trend which continued up until the age 
of digital communications. Typefounding was 
becoming a separate industry with designers and 
innovators coming to the fore and at the same time 
papermaking, although still a primitive process was 
becoming more specialist to meet new demands of 
consistency. 

Above Left: Caxton’s press mark.
Above: A portrait of William Tyndale (1494-1556), the well 
known as a translator of the Bible into English, influenced by 
the works of Erasmus of Rotterdam and Martin Luther.
Right: A page from Tyndale’s translation of the Bible.

History
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A specimen of Caslon Old Style 
from a Stephenson Blake catalogue.
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William Caslon (1693-1766) rose to prominence as 
a designer of what were considered old style type-
faces but it was John Baskerville (1706-1773) who, in 
the 1750s, designed a clear easy to read face that has 
been in and out of fashion ever since.

John Baskerville
Baskerville was a printer based in Birmingham and 
although remembered as a designer who had moved 
type styles into the modern era he also influenced 
book design with wider margins and leading to make 
the pages more legible. Some of his competitors 
criticised this new trend but by formulating a very 
black ink, having paper made with a smoother whiter 
finish and inventing an early form of heatset drying 
he advanced the art of printing more than anyone 
else of his time. It was about this time that the long S 
began to disappear and by the 1800s it was regarded 
as old fashioned. 

Press Advances
It was a few years later in 1803 that the third Earl 
Stanhope invented the first all iron printing press. 
The prototype machine was built by Robert Walker 
but soon they were being manufactured by more 
than forty other companies and exported all over 
Europe and America. The major advantages of the 
Stanhope press over the wooden screw press were, 
a mechanism that intensified the platen movement 
enabling much more power to be developed, a bigger 
bed could be used to print a larger sheet with one 
impression, and a regulator that controlled the 
intensity of the impression. Stanhope was a prolific 
inventor and created such things as calculating 
machines, improving locks on canals, fireproofing 
houses, and many other scientific devices but it is in 
his printing machine that was a major turning point 
in the industrial revolution that his name lives on. In 
the mid seventeen hundreds the first printing trade 
societies began to appear; their early objectives 

History
Right: John Baskerville (1707-1775).
Below Right: Earl Stanhope (1753-1816)
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A specimen of Baskerville Old Face 
from a Stephenson Blake catalogue.
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were the advancing of terms and conditions for their 
members which, through improved training would 
ultimately benefit the whole industry. These early 
unions also went on to provide self funded sickness 
and health benefits which were unheard of at the 
time. They would blossom and grow until the mid 
1970s when the British printing industry started into 
a steep decline with a lot of work going overseas. 

The industrial revolution saw the development of 
steam power and this led to a major step forward 
when in 1798 a Frenchman, Louis-Nicolas Robert 
invented the first papermaking machine. But 
because France lagged behind England in mechan-
ical development the first Fourdrinier machine was 
commissioned in Frogmore, Hertfordshire in 1803. 
These machines could produce a consistency of 
quality at a fraction of the cost of handmade paper 
and the process, except for the addition of coating 
and calendering remains almost the same today. 

One of the spin-offs from the development of 
the iron press with an impression check was the 
standardisation of the height of type. Up until the 
early 1800s individual type founders had cast type 
to a height specified by the customer but now, with 
machines that had a fixed impression American and 
English founders got together to come up with a 
standard height with all its obvious advantages. 

The 1800s was a period of tremendous advances in 
printing technology. The early part was mainly about 
presses but the end of the century saw the fruition 
of a dream, the invention of mechanical typesetting. 
Because of its financial and political stability the 
United Kingdom had led the way in the industrial 
revolution but during the 1800s Germany and then 
America began to contribute to world progress. 
David Napier was a highly regarded marine engineer 
from Scotland who in 1808 opened an engineering 
works in London. His business involved contracts 
for government arsenals and the manufacture of 
precision machinery so it was no surprise when, 
in 1828, he built the first flat bed two-rev cylinder 
press. Pre-dating this Friedrich Koenig had built the 
first rotary press at his works in Germany and being 
steam driven and able to print both sides of a sheet 

in one pass they were famously installed at the Times 
newspaper in London in November 1814.

Soon after an American, David March Hoe was 
constructing rotary web fed newspaper presses 
at what was to become a major manufacturing site 
in New York. His designs were much improved by 
a fellow American William Bullock who met a grisly 
end when he became entangled in the drive belts 
of a new press installation and subsequently died 
of his injuries. One of the most famous presses 
the Wharfedale was invented by Messrs Dawson 
and Payne at Otley in 1856. A simple stop cylinder 
machine it had good inking, a strong impression and 
after many improvements was still being manufac-
tured over 100 years later. Dawson and Payne had 
not taken out any patents on their invention so it was 
widely copied in both the UK and abroad. 

The next major event occurred in Chicago in 1884 
when Robert Miehle improved Napiers two-rev 
design and built a machine that was to dominate 
printing for more than 75 years. In all that time the 
powerful bed movement remained unchanged but an 
automatic feeder and other refinements were added 
over the years to improve the speed and printing 
capabilities of the press. In later years the Miehle 
Printing Press & Manufacturing Co. amalgamat-
ed with Goss, a newspaper press manufacturer 
founded in Chicago in 1885, and the Dexter Folder 
Company of Pearl River N.Y. Between them and ulti-
mately trading a MGD they formed the biggest press 
and graphic arts equipment suppliers in the world. 
The printing of illustrations involved a highly skilled 
wood or metal engraver but in the mid 1800s using a 
photomechanical process to engrave a copper plate 
the first half tones were made. These used a series 
of dots to create an optical illusion that reproduced 
a photograph. 

The first true four-colour or CMYK process had to 
wait until 1902 when the Eagle printing ink company 
produced an ink that gave a good reproduction, 
CMYK is the same system that is used in litho, digital 
and ink jet printing today. Many attempts had been 
made to find the holy grail of mechanical typesetting, 
some of them bizarre and others quite dangerous 

History
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Above: The Linotype Estate at Altringham
Left: Miehle promotional literature

but then in 1886 Ottmar Mergenthaler a German 
emigrant to America built the first Linotype machine. 
They were so successful that a big factory was 
established in New York and in 1897 the Linotype 
company opened a second manufacturing plant at 
Altrincham just outside of Manchester. Between 
them they created hundreds of new typefaces and 
along with the smaller Intertype company built over 
100,000 linecasting machines. These were rapidly 
installed in newspaper offices all over the world 
where, because of their speed and the fact that they 
cast pristine type as opposed to using worn sorts out 
of a case greatly improved the product. By the 1920s 
increased pagination and more edition changes 
meant that a single newspaper plant might have over 
100 Linotype machines. The Linotype works at Altrin-
cham was a model estate with workers’ houses, tree 
lined streets and ultimately, employment for 10,000 

people. They began to build the English version of 
Miehle presses in 1903 and that year the Company 
name was changed to Linotype and Machinery this 
was ultimately to become; the world famous L&M.

Further Mechanization
Printing a newspaper involved making curved stereo 
plates from pages of Linotype but general printers, 
printing direct from the type on flat bed machines 
needed a different method. Tolbert Lanston invented 
the hot metal Monotype caster in 1896 and this was 
an instant hit throughout the printing industry. It 
consisted of two elements, a keyboard which created 
a perforated tape and the caster unit. The Lanston 
Monotype company was formed in Philadelphia, 
Pennsylvania in the late 1800s and soon opened a 
second manufacturing plant in England near Redhill 
in Surrey, it was here that the supercaster was in-
vented in 1928. In general although it was slower and 
more expensive the Monotype system was widely 
used by bookprinters particularly for complicated 

History
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or mathematical setting. They created a huge range 
of typefaces and for the top quality work Monotype 
reproduction was always superior to the Linotype 
system. 

The late Victorian era was to usher in great social 
change, the Education Act of 1870 which made 
schooling compulsory for all children between the 
ages of 5-13 was a big step forward but then in 1888 
Alfred Harmsworth, a young man with an uncanny 
knack for spotting an emerging market burst onto 
the publishing scene. Setting up in a small office in 
the Fleet Street area with £1,000 borrowed from a 
family friend he, along with his brothers launched 
a series of successful periodicals that captured the 
public mood of the time. Often struggling to pay 
their suppliers they established a print works in 
Farringdon Street ‘The Amalgamated Press’ that 

was to grow into the biggest producer of print in 
the country. In 1894 the family purchased the ailing 
Evening News for £25,000; the price was to include 
the title, the goodwill and the print plant in Carmelite 
Street and with Alfred driving things forward they 
turned the newspapers fortunes around. Then in 
1896 they lunched the Daily Mail with an initial print 
run of almost 400,000 copies, the Harmsworth had 
arrived. Alfred was transforming Fleet Street with 
his ruthless business methods, legendary publicity 
stunts and new approach to journalism and in 1900 
they commenced simultaneous printing in Manches-
ter and London. 

Using two sites and specially chartered trains 
on the excellent rail network they were aiming to 
produce a national newspaper; soon all the other 
titles had to follow suit. The Daily Mirror, founded in 
1903 was specifically aimed at a female readership 
and was a disappointment to the Harmsworths. 
In 1904 after sacking most of the editorial staff it 
became the Daily Illustrated Mirror where, after 

Yellow BS 3020 Magenta BS 3020 Cyan BS 3020 Black BS 3020

First Printing Second Printing 
Magenta over First Printing

Third Printing 
Cyan over Second Printing

Fourth Printing 
Black over Third Printing

History

Above: Four-colour process printing.
Above Right: Gutenberg would have recognised this scene.
Below Right: These Linotypes would have been less familiar.
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much experimental work some of the first successful 
photographs printed on high speed rotary presses 
were produced. The title soon reverted back to the 
Daily Mirror which by the 1960s and with a daily 
circulation of over six million copies was to grow to 
be the biggest selling daily in the world. This more 
than justified the building of a new printworks at 
Holborn in 1961. 

Taking advantage of high speed machinery, 
communications technology, and a demand for print 
the market; even with the devastating interruption 
of two world wars continued to expand. Most of the 
big companies were established during this period 
and by the late 1950s with excellent training, good 
technical colleges, and secure employment there 
were over 900,000 people employed in the British 
printing industry and its allied trades. In 1960 80% of 
printing was still being produced letterpress but the 
quest for newer, quicker, and cheaper methods saw 
the emergence of offset Litho as a major player.

The Heidelberg company of German introduced an 
automatic platen press in 1923 ‘The Tiegel’ which was 
also known as the Original and although by 1934 they 
had developed a cylinder machine, the war disrupted 
production of these technically advanced presses. 
During the 1950s and 60s there was a flood of well 
engineered German machinery but by the mid-1960s 

all research and development was being focused on 
the offset process. Offset litho had been around for 
some time but difficulties with inks and certain paper 
surfaces had limited its potential but the advent 
of the wrap round aluminium plate and focused 
research into these problems meant that by the early 
1970s it was becoming the main printing process. 
In a very short space of time printing companies 
had to change to compete and the development of 
high speed multi colour presses (with the exception 
of some specialist areas that used water based 
inks) saw the rapid demise of letterpress. The new 
process enabled businesses in the Far East to set up 
with a lower skilled and lower paid workforce which 
ultimately was to the detriment of European printers.

The End?
The great turning point was in America in 1984 when 
Steve Jobs and a team of researchers developed the 
Apple Macintosh computer, this was to transform 
not only print origination but like the invention of the 
printing process over five centuries before, open up 
a whole new world. 
In 1989 Sir Tim Berners-Lee studied the problems 
involved in creating the world wide web and soon 
realised that although there were lots of different 
computers and systems most of them were not 
compatible (almost as mad as casting printing type at 
all different heights) so he wrote the technologies to 
make it possible. Just like all those years before; the 
rest as they say is history. n

History

Above: The famous ‘Tiegel’ or ‘Original’ Heidelberg 13x18
Above Right: The News of the World’s machine hall.
Facing Page: Looking along Fleet Street to St Paul’s.
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Review

T here can’t be readers who don’t recognise the 
distinctive shape and colour of the machine 
on the opposite page as an Adana Eight-Five. 

Introduced in 1953, it has become almost synony-
mous with the British Printing Society, maybe even 
tabletop letterpress printing in general.

I’d fancied one of these new machines for quite a 
while but never got around to buying one (or saved 
up enough money). Then when the lockdowns came 
along I was forced to work from home and ended up 
saving quite a tidy amount of money that would oth-
erwise have been spent on travelling back and forth 
to work. After a year or so, I realised that I’d saved 
enough to finally buy one of these machines and 
promptly sent off an order to Caslon Ltd for a brand 
new Adana 85c. Considering the Covid measures in 
place at the time, delivery was prompt.

This machine though, is not what it seems. It’s not 
a well kept or beautifully restored press from fifty 
years ago, rather it is a brand new one supplied by 
Caslon Ltd just this year. As well as that it is subtly 
different from older models of the Eight-Five. Some 
features have been carefully improved and there 
are one or two handy new ones as well.

Decades ago, when the Eight-five was introduced, 
printers were aiming for a perfect impression, with 
the type kissing the surface of the paper just heavily 
enough to leave an imprint of the inked type. Heavily 
debossing the paper, giving the effect that many 
today see as a hallmark of letterpress was frowned 
upon by most and hardly practised.

In order to keep up with the times, the latest ver-
sion of the Eight-Five, the 85c, has been subject to 
some suitable updates. The body is slightly heavier 
and the action of the press has been  slightly altered 
to help it give a heavier impression than previous 
models.

It certainly works. I did a few trials, comparing 
my old Eight-Five with the new one and the type 
certainly forces itself more easily in the substrate 
than before. Don’t worry though. If you’re still after 
a perfect impression then this new model can still 
give that. If anything, it does it more easily than 
before and that little bit of extra weight appears to 
make larger formes just that bit more manageable.

The standard machine comes with the usual 
features . However, I fancied a machine with an 
impression counter and wanted to be able to use 
the Adana rider roller to help inking. Not a problem. 
I asked Caslon Ltd what I wanted and they were 
able to fit the necessary features very easily.

Something that you will notice on the accompa-
nying photos is that the 85c comes with a large 
grey base. This is 20mm thick and measures 360 x 
590mm. It certainly keeps the machine very stable 
during use. However, I’m used to my old Eight-

The Latest Incarnation 
of Adana’sTabletop Icon
As the ever-poular Adana Eight-Five slowly edges towards 
its 70th anniversary, the Editor casts his beady eye over 
its latest development, the 85c Vertical Letterpress Platen.

‘Introduced in 1953, the 
Eight-Five has become almost 
synonymous with the British 
Printing Society, maybe tabletop 
letterpress printing in general’
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Review

Top: The rider roller attachment fitted to my 85c. 
Below: The modified ink disc mechanism.  
Bottom: The engraved lay gauge comes in useful.

Five’s wooden base and may install that sometime. 
Another reason being that I store the Eight-Five in 
a cupboard and the smaller footprint might simplify 
making space for it. We’ll see.

Another handy feature that’s new to these 
machines is the engraving of measurements (cen-
timetres and millimetres) on to the lay gauge and 
on both sides of the platen. I tried this new addition 
out and found placing the lay gauge and gauge pins 
(taped down quads in my case) a much simpler task 
than it had been before. 

A feature that had me puzzled for a while is the tag 
and screw fitted to the ink disc rotating mechanism. 
It turns out that this can disengage the mechansim 
allowing the printer more easily to roll a blend  of 
colours on to the disc and print them without the 
disc rotating - ingenious! I still haven’t worked out 
what the ‘G’ on the tag stands for though.

Of course, the machine comes with a chase. This 
appears to be much more accurately machined 
than the ones supplied all those years ago and gone 
are those weld marks in the corners. If I needed to, 
I'd be able to fit my Resalite furniture right into the 
corners. If I ever need any more chases then I'll be 
buying these new ones from Caslon rather than try 
to hunt down inferior ones from ebay and the like.

The 85c comes with the excellent Adana rubber 
rollers as standard. I must admit that I’ve always 
preferred my polyurethane rollers but these rubber 
rollers really are very good and of course they're 
much harder wearing and easier to look after than 
my temperamental old plastic ones. With that in 
mind, rather than wait for my polyurethane rollers 
turn to treacle (as they inevitably will), I think I'll 
switch right now to these Adana rubber ones. n
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Summing Up
As far as I’m concerned, there’s no 
doubting that this latest version of Adana’s 
flagship press is their best yet. 
Its superb engineering and its ease of use, 
together with that little bit of extra weight 
and new features put it a step above its 
predecessors and I have no hesitation in 
recommending this press to letterpress 
novices and professionals alike.
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Typeface Tales

T ucked away in the Type Archive Vault is a 
modern wooden galley rack. It’s actually a 
rather nice piece of light oak furniture which 

would not look out of place in a modern office. The 
40+ galleys, which all pre-date the rack by many 
decades, are filled with Stephenson Blake formes 
for specimen book pages and promotional leaflets 
for their typefaces. Two drawers hold stock blocks 
which were used in SB price lists, including an 
engraving of The Model printing press. One galley 
contains Art Nouveau types with a very distinctive 
look. The face is Auriol.

Some typefaces are strongly identified with a par-
ticular location. Edward Johnston’s ‘Underground’ 

sanserif has been dubbed ‘London’s handwriting’ 
because it has been used extensively across the 
public transport network in the capital for over a 
century.

In the City of London – and also the London 
Borough of Lambeth, home to the Type Archive – 
every street sign uses Berthold Wolpe’s Albertus 
and that face too has become strongly identified 
with the capital and its environs. My home suburb 
– Ealing – has used Clarendon and Gill Sans over the 
last 40 years on street signage and the latter is now 
strongly associated with the borough. I’m sure that 
many readers will know similar examples of local 
identities reinforced by specific typography.

Qu’est–ce que l’Auriol?
Bob Richardson recounts the fascinating story of Auriol, 
a typeface so French you can smell the garlic and Gitanes.

INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF THE TYPE ARCHIVE
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Facing Page: Paris Metropolitain signage.
Top: A Deberny et Peignot Auriol specimen. 
Above: George Auriol’s 1905 Cadbury’s logo.  
Right: Stephenson Blake’s 1924 specimen, shows both Auriol 
and Auriol Outline and suggests how they may be combined.
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Paris has its own signature typeface and it was 
inspired by the typography of George Auriol. The 
distinctive hand-drawn script above the entrance 
to the city’s older Metro stations is a development 
of faces designed by Auriol at the turn of the last 
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Above: Auriol Outline type held at the Type Archive. 
Facing Page: Auriol in use on G. Peignot et Fils letterheads.  

century, and generally credited (on the Metro) 
to architect Hector Guimard. The face has also 
become shorthand for La Belle Époch, the period 
between 1871 and 1914, although its influence is far 
more pervasive than that. When I see Auriol I can 
almost smell garlic and Gitanes cigarettes.

Born Jean Georges Huyut, ‘George Auriol’ (1863-
1938) was a French graphic artist who flourished 
as a typeface designer for just three years. The 
French writer André Billy (1882-1971) described him 
as modest, cordial and affable and ‘a designer of 
letters...whose taste marked the entire 1900 period 
as much as that of the Grassets and Mucha’. The 
Auriol typeface and its multiple variants became the 
signature face of the Art Nouveau movement.

George Auriol established such a strong typo-
graphic identity for the French capital that it still 
endures 120 years later. His eponymous face, Auriol, 
was imported by Stephenson Blake and featured 
in their specimen books from 1907, following a 
licensing arrangement with the Parisian foundry of 
Peignot & Fils.

An outline version of Auriol was offered by 
Adana from June 1928, having negotiated a supply 
contract with SB&Co, and it appears in Popular 
Printing, their catalogue-cum-monthly magazine. 

Feature

Despite the availability of lower case characters, 
Adana chose to offer only capitals, numbers and 
punctuation in their list. A considerable amount of 
correspondence between Adana and Stephenson 
Blake survives at the Type Archive. Adana bought so 
much type from the Sheffield foundry in the 1920s 
that they were able to negotiate the most generous 
discount–the so-called ‘400lb rate’ – for customers 
who regularly purchased this minimum quantity.

The choice of Auriol as an Adana display face is 
a curious one – Stephenson Blake had many more 
suitable designs in their specimen books, so we may 
assume that the face was a personal favourite of 
Donald Aspinall, Adana’s owner. Auriol was certainly 
a great favourite of the originating foundry; Peignot 
used the typeface consistently on their stationery 
from its introduction in 1901. All of their letterheads 
in the first decade of the 20th century prominently 
featured the face.

The earliest surviving Adana catalogue, from 
January 1927, shows many Stephenson Blake faces. 
Although Adana had two second-hand Monotype 

INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF THE TYPE ARCHIVE
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composition casters from July 1925 (they bought 
their first new one in January 1949), the company 
relied upon other founders for many display faces, 
including Stephenson Blake, Riscatype (Yendall & 
Co) and Pavyers & Bullens. Those companies are all 
listed as creditors in Adana’s winding-up paper-
work, dated October 1940.

By the time the Auriol typeface became available 
to British printers, George Auriol’s anonymous 
work was already familiar to Britons with a sweet 
tooth, although they wouldn’t have known his name. 
In 1905 William Cadbury, of the Quaker chocolate 
dynasty, commissioned the first corporate logo for 
his Bourneville cocoa and confectionery company 
from Auriol. Although hand-lettered, the logo used 
the typeface design which Auriol had developed 
between 1901 and 1904 for the Peignot foundry in 
Paris.

Today it is almost impossible to find Auriol as a 
metal face. It rarely turns up for sale second- hand. 
Those who own it tend to hang on to it. A galley full 
of unused Auriol Outline type is held at the Type 
Archive in the Stephenson Blake collection, but 
these are primarily sorts, with many characters in 
short supply. It is possible that these were provided 
by Peignot for electrotyping in 1907, to create the 
British matrices required by Stephenson Blake.

In 1979 Auriol’s typeface was expanded by Mat-
thew Carter to include a wide range of new variants 
for photosetting and later digital applications. The 
Carter versions (for Linotype) remain available via 
the myfonts.com website. Twelve sets of Stephen-
son Blake electrotyped matrices are held at the 
Type Archive in Stockwell, in three Auriol variants. 
They are in very good condition. To this day, Auriol 
remains ubiquitous across the French capital. n

DO YOU HAVE AN INTERESTING TYPEFACE STORY TO TELL? 
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Caslon’s typeface was used on the famous printed version of the 
Declaration of Independence, printed in (of course) 1776.
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William Caslon the Man  
WhoChanged the Face of Type 
from Printcraft No. 33, Spring 1956 
By John Wheway

By dint of hard work and perseverance William 
Caslon became the greatest of the English letter 
founders. By perfecting his work

to such an extent that the importing of foreign 
types ceased altogether, Caslon changed the 
whole course of English type-cutting.

William Caslon was born at Cradley, Halesowen, 
Shropshire, in 1692 and at an early age he became 
apprenticed to an engraver of gun locks and 
barrels in London. When not so employed he 
designed tools and made presses and punches for 
printers. His exceptional skill was noted by James 
Watt, the master printer, who encouraged Caslon 
in his work of letter cutting. 

Later, he introduced him to several of his printer 
friends, one of whom showed Caslon around 
his foundry Whilst there, Caslon was asked by a 
companion if he thought he could cut type’ after 
some deliberation Caslon said he thought he 
would be able to do so.

Caslon was lent £500 by three patrons, a Mr 
Bowyer and two friends, and installed himself in 
a garret in Helmet Row, Old Street. A chance to 
distinguish himself soon arose , a New Testament 
and Psalter was being printed in Arabic and the 
printers needed an Arabic fount urgently Caslon 
produced his elegant English Arabic which 
appears in some of his early works. At the bottom 
he added his own name in Pica Roman and this

was so much admired that he was persuaded 
to cut a fount of Pica Roman with its italic. This 
was an immediate success and, still under the 
patronage of William Bowyer, he cut several more 
types, among them the founts of roman, italic and 
the Hebrew used in Bowyer’s edition of Selden’s 
works, published four years after Caslon had cut 
the type in 1722.

By 1730 Caslon’s fame was so widespread that he 
had even gained the custom of the King’s printers. 

Up to now he had worked under the patronage 
of his three original sponsors – Mr Bowyer, Mr 
Bettenham and Mr Watt – but as his knowledge 
increased and his reputation rose Caslon was able 
to start his own foundry It must be remembered 
that in those early days of letter founding, the art 
was not nearly as simple as it is today Caslon had 
not only to excel any other competitors in the 
quality of his work but he had also to see that the 
work was carried out efficiently by clumsy and 
inexperienced workmen.

Before branching out on his own in 1734, Caslon 
had cut his beautiful Pica ‘black’ and several 
others of his ‘exotic’ types. It was in 1734, too, 
when he produced his first specimen sheet.

After overcoming early opposition, Caslon found 
favour with his contemporaries, and John Smith, 
in his Printers Grammar of 1755, said of him ‘by 
whose genius letter is now in England of such 
beautiful cut and shape as it never was before.’

Even King George II acknowledged his 
accomplishments by appointing Caslon, in 1750, 
to the Commission of Peace for Middlesex, which 
office he held until his death. William Caslon 
died, much respected, aged 74, at Bethnal Green 
on January 23rd, 1766. He was buried in the 
churchyard of St. Luke’s, the parish in which his 
three foundries were situated. 

Of him it was written ‘He was universally 
esteemed as a first rate artist, a kinder master 
and an honest, friendly and benevolent man.’

Caslon was, as Chambers Cyclopaedia said ‘not 
bred to the art of letter founding.’ How, then, did 
his work achieve such popularity ? Flaws could 
be detected in many of his letters and none were 
really perfect, yet in mass they blended to form a 
strikingly beautiful picture, and it was this single 
factor that made Caslon the pre-eminent type 
cutter His fleurons, or printers’ flowers, too, had 
more of an effect when in groups. 

There is no doubt that Caslon’s skill raised the 
standard of print in England, and it is probably due 
to his impetus that our printing is now regarded 
more as an art than as a trade. n

REPRINTED FROM THE PRINTCRAFT SERIES OF MAGAZINES 
WITH THE KIND PERMISSION OF LINDA WHEWAY WHITEPrintcraft
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History

W hen Stephenson Blake acquired the viable 
assets of the Caslon type foundry in 1937, 
they obtained more than just a collection 

of useful punches, matrices and machinery. A solid 
business plan behind all SB acquisitions meant 
that only commercially successful faces could be 
absorbed into the Sheffield foundry stock, but a 
large number of historical documents were also 
part of the Caslon acquisition, whether by design or 
happy accident.

An assessment of the Caslon stock compiled 
by SB&Co as early as September 1935 reveals 
that even then, while the London founder was still 
trading, the Sheffield firm was picking over the 
assets of their competitor. A short list of strong 
sellers was drawn up, including Caslon Old Face, 
Kennerley, Forum, Goudy Modern, the Nicholas 
Cochin series – and surprisingly, the Cheltenham 
family, despite SB having their own pirate version 
known as Winchester. 

Confidential documents reveal that Stephenson 
Blake were determined to see their competitor fail. 
When Caslon approached SB&Co for a short-term 
loan, the Sheffield founder drew up a report dated 
28th September 1935 which states, ‘We do not want 
this Foundry, but at the same time we do not want 
anybody else to have it.’ Despite this apparently 
negative attitude, in March 1937 the purchase of 
Caslon went ahead, and respecting the glorious 
history of their new acquisition, Stephenson Blake, 
adopted ‘The Caslon Letter Foundry’ as the name of 
their new business.

The commercially exploitable Caslon foundry 
assets were acquired by Stephenson Blake for just 
£10,000 plus £1,000 ‘goodwill’. It was a  bargain for 
the Sheffield foundry, but a painful fall from grace 
for the old firm. The machinery division of Caslon 
survived the foundry upheaval and continued 
to trade with only minor interruption to their 
operations. The Caslon  London office, run by Ralph 
S. Caslon, became an agency outlet for Stephenson 
Blake and Caslon types, mainly cast in Sheffield.

The Type Archive holds several boxes of 
Caslon-related paperwork, including birth, death 
and marriage certificates, newspaper clippings and 
contracts, all of which have survived the centuries 

Thomas White Smith: 
The Man Who Saved Caslon
Bob Richardson tells the tale of Thomas White Smith, a 
remarkable man who after leaving the Caslon type foundry 
later returned to help them through some difficult times.

Above: William Caslon I
Facing Page: A photograph of Thomas White Smith from 
The British Printer of February-March 1907

INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF THE TYPE ARCHIVE
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in good order. There are Caslon portraits, legal 
reports, correspondence and even registration 
certificates for Caslon’s armorial bearings and 
telegraphic address. These papers tell the story 
of a great foundry which, by the late 1920s, was 
struggling financially as it battled the dual onslaught 
of the Monotype and Linotype threats.

The Caslons had a chequered  history of type-
founding, alternating spectacular success with 
protracted periods of falling sales, according to the 
family member in charge. The complex dynastic 
web of family ownership is too detailed to document 
exhaustively here, but it ended with Henry Caslon, 
the last of the line, who died in 1874 without an 
heir. Henry was not much of a businessman and 
the company lurched from crisis to crisis under 
his stewardship. Caslon issued few new typefaces 
in the late 19th century and the foundry remained 
reliant upon the legacy of the original Old Face 
cut almost a century-and-a-half earlier by William 
Caslon I. These past glories failed to provide 
sufficient income to support the lifestyle enjoyed by 
Henry Caslon, a gentleman more fond of his leisure 
pursuits than his historic foundry.

The business survived because Henry Caslon 
surrounded himself with people who had a better 
understanding of the trade and provided him 
with sound advice, although they failed to curb his 

spendthrift ways. Pre-eminent among these individ-
uals was employee Thomas White Smith, who was 
instrumental in saving the foundry from collapse.

Thomas White Smith was born in Tavistock, 
Devon in 1835 and worked his way up through the 
printing trade in various roles, including a spell as a 
sales representative with Stephenson Blake, a job 
which he freely admitted was not to his liking and to 
which he was not suited. Smith’s father was a Wes-
leyan preacher who rarely spent more than three 
years in a parish, so young Thomas’s life was a peri-
patetic one, moving constantly from place to place 
and taking local jobs in the printing trade with each 
new calling for his father. His work brought him into 
contact with many illustrious names in the field of 
type founding and printing. He worked alongside 
Alexander Wilson (grandson of the founder of the 
Glasgow Letter Foundry), Peter Martin Shanks 
(P. M. Shanks & Sons) and Sir Henry Stephenson 
before making his way to the Caslon type foundry 
in 1857. He started work on Monday 23rd February 
that year on a salary of £80 per annum. 

As a travelling salesman for Caslon, Thomas 
covered most of the northern part of the UK and 

History

Above: William Caslon I’s baptism certificate
Facing Page: The impressive oil painting of William Caslon I, 
currently stored at the Type Archive in London.
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his territory included destinations as far-flung as 
Inverness and Belfast. Married in 1862, he found 
himself spending long periods away from home and 
was relieved when a steady increase in Caslon’s 
business meant that his vast  sales area was shared 
with others, giving him more time with his family.

Thomas White Smith helped to turn around 
the fortunes of the ailing foundry and business 
improved markedly during the initial eight years he 
spent as a traveller with Caslon. Sales were good, 
but the company profits still struggled to match the 
expenditure of Henry Caslon. 

In an effort to improve his personal finances, 
Henry ordered a pay cut for some of his foundry 
workmen. The result of this was a strike, followed 
by a lock-out which lasted for eight months in 1865 
and crippled the company. The lack of regular 
orders resulted in Thomas White Smith moving 
back to Stephenson Blake as manager of their new 

London office, where he would remain until 1873.
As the Caslon foundry continued its decline, 

Smith watched from the sidelines. He had great 
affection for his former employer and remained a 
good friend of Henry Caslon to the end of the old 
man’s life, so when he received an appeal in 1873 
to come back and help rescue the failing Caslon 
business he leapt at the opportunity, returning to 
his old desk at Chiswell Street. Smith noted in his 
autobiography that the remuneration offered by 
SB&Co was hardly likely to colour his decision to 
move back to London.

Smith wisely laid down conditions for his return 
– he would brook no interference in his plans to 
improve the foundry, and Henry Caslon agreed to 

History

Above: Caslon Letter Foundry’s premises, circa 1835.
Facing Page Above: The famous Caslon specimen of  1734-8.
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this. In 1875 Thomas launched the Caslon Circular, 
a quarterly journal which promoted new prod-
ucts. It was a great success and continues as an 
occasional publication today. White also updated 
the working practices of the foundry, unchanged 
in generations and revamped the ‘miserably 
stale and degraded’ specimen book. The changes 
paid financial dividends and the Caslon Foundry 
saw a substantial increase in sales and income. 
Thomas White Smith rescued the Caslon Foundry 
from collapse and in a letter from Henry Caslon, 
written just ten days before his death, the old man 
thanked him personally, ‘as one who ably fills the 
position so long held by the Caslons.’

Thomas White Smith had no capital to invest 
in the foundry, but he was such an important 
part of its success that the shareholders agreed 
he should receive 10% of the company profits. 
By 1895 the death of Henry Caslon’s sister, Mrs 
Cookesley, business partners Charles Flindell and 
Caslon’s solicitor C. J. Curtis (all shareholders) 
eventually left Thomas White Smith as the sole 
proprietor of the historic foundry. 

In his autobiography, Thomas White Smith con-
cludes with the words ‘Everything comes to those 
who can wait’. He added, ‘Having experienced 
inconvenience and some annoyance from the 
possession of such a common surname as Smith, 
my sons, at my request and recommendation, took 

the necessary legal steps to add the prefix Caslon 
to their own, and (Albert, Sydney and Harold) are 
now known as Caslon-Smiths.’ In the years which 
followed, the ‘Smith’ name was quietly retired by 
family members. 

Thomas White Smith, content that the Caslon 
name had been preserved for posterity, retained 
his own birth name until his death in 1907, leaving 
behind a successful, thriving and financially 
secure type foundry.

The Monotype and Linotype would change the 
fortunes of the Caslon typefounding business in 
the three decades which followed Smith’s death, 
leading to Stephenson Blake’s 1937 takeover, 
but even the Sheffield founder couldn’t stem the 
march of new technologies. As the 20th century 
advanced, Stephenson Blake’s typefounding 
business went the way of Oakey’s knife polish 
and Mazawattee tea, eventually closing its doors 
permanently in 2005. 

By a quirk of fate, Caslon, in part snapped up 
for a meagre sum in 1937, has outlasted the mighty 
Stephenson Blake. We know them today as the 
owners of Adana – another failing British compa-
ny rescued from oblivion in 1987. The Caslons are 
rather good at that sort of thing. n

History

Above: The notice announcing William Caslon’s death in 
Lloyds Evening Post 24 Jan 1766

INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF THE TYPE ARCHIVE
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Vintage books on the Art of Letterpress
A collection of hardback books, all in good condition

Beginners Guide to Design in Printing, Leslie Luker, 1969 edition, 112pp, (Adana)
Beginners Guide to Paper, Ink and Rollers, Leslie Luker, 1973 edition, 82pp, (Adana)
Printing for Pleasure, John Ryder, 1976 edition, 146pp, (Bodley Head)
Introduction to Printing, Herbert Simon, 1980 edition, 120pp, (Faber and Faber)
Elementary Typography, Bernard Rogers, 1946 edition, 56pp, (Pitman)
Introduction to Typography, Oliver Simon, 1947 edition, 138pp, (Faber and Faber)
Type in Action, Herbert Jones, 1938 edition, 106pp, (Sidgwick and Jackson)
Mouldtype Specimen Book, Edition 63, 326pp
Type and Typesetting, Adana, 24pp, Softcover
Five Hundred Years of Printing, S.H. Steinberg, 1974 edition, 400pp, (Pelican), P’back

Former BPS member pruning his library. Any reasonable offer accepted (please bear 
in mind some of these books are rarities). Ideally to be sold in one lot. Buyer to collect 
from Bucks or pay postage costs.

Geoff Terrill, Telephone: 01296 792676, Email: gaterrill@btinternet.com

THE ADANA TROPHY
The Small Printer hand-platen competition is back and 
this time there are three exciting new categories
Do you own a letterpress hand-platen, a bit of bit and 
some ink and paper? If so, then this is the competi-
tion for you. You just need to show us what you and 
your press are capable of and send a few examples in.
You could be a master printer, capable of the most 
exquisite work, or perhaps you are a novice, with 
bundles of enthusiasm and unusual ideas. Either way, 
we want to see your work. Just put it down on to a 
sheet of A5 or smaller and send it in.

THE THREE NEW CATEGORIES FOR THIS YEAR ARE:
1. Metal Type 2. Polymer Plates 3. Linocuts

More details in next month’s Small Printer. No need to wait though – why not start printing now!

Competition
SPECIAL 

ANNOUNCEMENT
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I should imagine that many BPS members know 
Caslon Ltd for Adana, but know very little about 
other aspects of the business. Would you care 
to mention some of the other products and 
services that you offer?
We are major suppliers to the greetings card 
world and the high-end stationery and invitation 
markets. We like to find niche products and 
currently market a whole range of different 
equipment and supplies for producing 

thermography, die-stamping, foil-blocking, die-
cutting and foil-fusing. We also have a range of 
unique card cutter/slitters and specialist adhesive 
systems for duplexing card stock and hardcover 
bookbinding. We market these products 
worldwide. Through our sister company WOW! 
Embossing Powder we manufacture and market 
‘embossing powder’ (similar to thermography 
powder) to the craft market in all corners of the 
world.

It’s a Family Affair
The Editor meets up for a chat with father and son team Roy 
and Richard Caslon about their successful family business
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WOULD YOU LIKE TO SEE YOUR WORK FEATURED IN SMALL PRINTER? 
THEN WHY NOT SEND IT IN TO BE FEATURED ON OUR FOCUS PAGE

I bet your products have found their way to all 
parts of the world. Do any particularly unusual 
locations spring to mind?
We do indeed export our products all around the 
world. For years the Eight-Five has been used by 
the Bank of England and many other bank note 
printers for re-numbering spoiled notes. Adanas 
have also been used on cruise ships including the 
QE2 to print the menus. On my travels I have seen 
our machines in villages across Africa. Our card 
cutters can be found at various attractions like 
zoos, theme parks, even at the top of The Shard in 
London cutting up photographs that the visitors 
have unwittingly posed for during their trip.  We 
also supply the inks for the Royal Household’s 
stationery and invitations. 

The name Caslon has been associated with 
printing for 300 years now which must be 
something that you’re both very proud of, but 
do you ever tire of people like me asking about 
the same old questions about the history of 
the Caslon name?
My father and I are extremely proud to be 
connected with the Caslon name. In 1983 when 
I joined the company straight from school 
the name was so well known that everyone 
assumed I knew so much about print yet 
now, 38 years later, when I have learnt a little 
bit more about it most people (apart from 
letterpress users) do not have any idea of the 
history.  Someone once asked if I had chosen 
my surname from the Letraset catalogue!

Facing Page Roy and Richard Caslon
Above Roy at St Bride Wayzgoose
Above Right Molly helping out aged 13 at St Bride Wayzgoose
Right James who is training across the whole business was 
cleaning up after a demonstration
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I remember Richard mentioning to me that 
his daughter had been working at Caslon for a 
while. It must have been very satisfying to you 
both to have three generations of the family 
working for the company at the same time.
Yes. It is very satisfying to us both. Molly, my 
daughter, like me and my Father has been drafted 
in to work during the school holidays for minimal 
pay. She continues to pop in and out working on 
special projects, most recently organising our 
health and safety policies which was a subject 
she covered at school!

I think we can safely say that printing is in 
your blood but I wonder whether there are 
any other trades or professions that you could 
picture yourselves doing?
Flying! We both had a pilot’s license and even had 
a company aircraft which we used for business 
travel but the British weather often got the better 
of us.

What do you do to relax? Are there any 
pastimes or hobbies that occupy you when 
you ever manage to find some free time? (For 
example, Richard’s photography.)
Relaxing? There is very little time for this but 
when we do Roy loves a game of golf and Richard 
is a very keen wildlife photographer and tennis 
player. 

At the beginning of the century Caslon Ltd 
moved out from London to their current 
premises in St Albans. After hundreds of 
years in London this must have been quite a big 
decision. Twenty-odd years later has the moved 
worked out well for the company?
The decision was easy. The congestion charge 
had been announced. Traffic and parking 
was becoming unbearable and we had the 
opportunity to buy a building near our other 
factory and closer to our homes. Since moving 
we have enjoyed a period of time with very loyal 

and knowledgeable staff, free parking, fresh air – 
not to mention that all our customers moved out 
of London too!

Roy, I believe you were instrumental in the 
buying of the Adana business back in 1987. 
This was some time before the resurgence of 
interest in letterpress so I wonder what the 
reasons were for buying the company?
We have very mixed feelings about this event. 
We were excited about the prospect of revisiting 
letterpress again but thermography was the 
main driver. Caslon Limited had a thermography 
machine made by a local engineering company 
in London. 

Adana made their own machine, and we were 
supplying them with thermography powder. The 
sales director and finance directors of Adana 
wanted to retire, and Ron Ayres (the chairman) 
whom they kept in the dark wanted to pursue 
his interest in aerodynamics which he did 
afterwards as the lead designer for the Thrust 
supersonic car with Richard Noble.

Sadly the order book and the stock figures 
we actually purchased did not match those 
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WOULD YOU LIKE TO SEE YOUR WORK FEATURED IN SMALL PRINTER? 
THEN WHY NOT SEND IT IN TO BE FEATURED ON OUR FOCUS PAGE

discussed and to cut a long story short we spent 
a huge amount of time and money to keep the 
Adana name going. It is very dear to us and 
keeping it alive has become a passion.

We often see you both at various print fairs 
and open days. Is this something you see as a 
pleasure or a chore?
It’s a great pleasure to attend the smaller print 
fairs and spend time with hobby printers talking 
about proper print. Sadly, the larger exhibitions 
we go to like Drupa and The Print Show etc are 
extremely hard work and are becoming less 
rewarding and less enjoyable.

I would have thought that the Adana products 
sell mainly to hobby printers nowadays. Is that 
the case, or are there still sales to commercial 
printers?
We do sell to existing printers and designers 
but interestingly most individuals who buy the 

machines want to create wedding stationery, 
greetings cards etc which they then plan to sell, 
so technically they are also commercial printers. 
Not many people buy a machine to use as a pure 
hobby from what we understand.

The world seems to be awash with worn out 
Adana machines for sale on the internet. 
Together with that we often see individuals 
peddling their own versions of Adana spares 
and accessories. How do you go about 
competing with this?
There are a lot of machines for sale but as you 
suggest, they are worn out or haven’t been used 
for many years. The cycle seems to be that we get 
approached by a potential Adana user and quote 
them for a refurbished machine. Some people 
see the benefit of buying from us and are up and 
running printing very quickly with all the help and 
backup that we can offer them. 

Others however feel they can save money by 
purchasing from ebay etc and for some people 
with the right machine at the right price it’s an 
amazing deal. More often than not the machines 
are incomplete and need attention. The next port 

Facing Page & Above Aircraft and ornothology –  two of Richard’s 
interests,  which he often combines with a third – photography
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of call for these people seems to be social media 
to try to find advice on how to get their machine 
working. This can sometime lead them in the 
wrong direction, or they find parts that are not 
quite right which makes making the machine 
print properly a bigger challenge than it should 
be.   

We are an established company employing 
staff, paying taxes and overheads etc so we 
can’t compete with people that have just copied 
our parts and are trying to sell them on the 
internet at silly prices but we do know that we 
can make any Adana work and we have a couple 
of services for existing owners from a ‘make 
me print’ to a ‘full strip down, paint and rebuild’ 
service. Sometimes it is a fallacy that searching 
around the net is cheaper than going to the 
specialists!

A few years ago, you introduced the 85c, a 
new version of the Eight-Five. What were the 
reasons for that and how does it differ from 
the older versions of the machine? 
The 85C is a refresh of the Eight-Five line with 
a much stronger body casting and a few other 
minor modifications.

Are factors such as the environment and 
sustainability playing a bigger part in the 
operation of Caslon Ltd nowadays.
Yes. We are great believers that global warming 
is a more serious threat than most people seem 
to believe, and it needs action immediately. 

It is however incredibly difficult to change 
ones operation overnight. Wherever possible 
we are trying to do our bit with recycling, 
experimenting with different raw materials, 
packaging types and we have switched our 

cars to be all electric. Sadly, these changes are 
not cheap to implement but we feel that it’s the 
right way forward.

I’m sure we all hope that Caslon has a healthy 
future ahead of it. How do you see the 
company developing in years to come?
Caslon has had to evolve with the print industry 
over the years and we have no intention of 
stopping that process. Covid has changed the 
world and we are planning to change with it but 
we will never forget our heritage and our core 
customers. n

Right The front of Caslon House in St Albans with one of Caslon 
Ltd’s zero emission electric vehicles
Below Right Two Adanas in the boot being returned to a 
customer after a service at Caslon Ltd



247247247

Competition

Thanks to the generosity of GF Smith we can offer  
you the chance to win a copy of their latest swatch 
book. Not only is it packed with samples of their 
fabulous range of papers, it is also a beautiful 
object in its own right.
It was printed by Pureprint in Sussex; 42,000 
copies, collated and hand assembled in blocks 
of five sections, drawn on fabric cover and the 

thumb cuts were hand punched manually with a 
hydraulic cutting punch.
For a chance to win, all you have to do is email the 
editor with your answer to this simple question:
GF Smith was founded over:
a. 35 years ago    b. 85 years ago   c. 135 years ago

You might find the answer at  www.gfsmith.com

Win a GF Smith Swatch Book
This sumptious set of GF Smith paper samples is not only very 
useful (and tempting), it’s also a masterpiece of marketing design

247
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History

S t Bride Library is a curious mixture of books 
and objects. Founded in 1895, the library 
opened its doors on 20th November that 

year and then comprised a fine collection of books 
about printing and allied trades. At the core is a 
collection of some 2,500 books belonging to the 
late William Blades, master printer and Caxton 
biographer, who died in 1890.

Technical manuals, trade directories and type 
specimens were added over the years and the 
library stock now comprises some 60,000 volumes 
and 3,600 periodical titles. The library also holds 
one of the world’s largest collections of type 
specimens, with some 10,000 catalogued pieces 
and thousands more pamphlets and leaflets for 
individual faces, many of which are uncatalogued.

Hear Ye! Hear Ye!
Bob Richardson tells the story of how a 70-year-old artefact 
announcing the accession of Queen Elizabeth arrived at St Bride

INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF ST BRIDE
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Left The proclamation  celebrating the accession of Queen 
Elizabeth II set by Her Majesty’s Stationery Office in 1952.
Above Steve Linehan stands next to the framed forme.

The British Printing Society is well represented 
with a near complete set of Small Printer (and its 
predecessors) together with Publishing Group 
Bundles. Some BPS members such as Alan Brignull 
and the late John Eickhoff are also represented, 
with examples of their work in the online catalogue 
at www/sbf.org.uk/library.

In 1958 the new librarian, James Mosley, shifted 
the emphasis away from printed matter to the 
physical objects used in the type-founding and 
printing trades. Significant collections were 
assembled and remain at St Bride. There are some 
1,052 boxes of steel punches for typefaces from the 
Caslon foundry, around 850 boxes of punches and 
matrices from Figgins/Stevens Shanks and smaller 

collections from foundries such as Pavyers & 
Bullens. A huge collection of original work by Eric 
Gill and wood engravings by Robert Gibbings are 
just two of the 200+ Special Collections.

The library still collects books and artefacts. 
The latest prize is a proclamation, announcing the 
accession of Queen Elizabeth, who came to the 
throne in February 1952, following the death of her 
father, George VI. Rather than just a printed poster, 
the donation took the form(e) of the original hand-
set printing types, locked in a huge machine chase.

The proclamation was produced by Her 
Majesty’s Stationery Office in 1952 and the original 
forme remained there until April 1961 when the 
press closed down. Staff and machinery were 
transferred to the newly-built St Stephen’s 
Parliamentary Press. It remained in deep storage 
until 1986 when a decision was taken to put this 
remarkable piece of hand composition on display.

DO YOU HAVE AN INTERESTING PRINTING STORY TO TELL? 
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK
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Above Note the colophon at the foot of the page 
commemorating the individuals who pied the forme in 1988.

A special metal framework was constructed to 
support the considerable weight of the forme and 
it was placed on public display in the reception 
area when the new parliamentary press opened 
in 1986. The process was not without incident 
and the forme was partially pied during the 
move. Parts of it were substantially re-set, using 
the original types which were rescued from the 
floor. The names of the culprits are immortalised 
in an amended colophon, together with that of 
the compositor who picked up the pieces and 
reassembled them.

In 1996 HMSO was part-privatised and the 
proclamation was held in trust by various owners 
of the new company. Last year (2020) the press 
was closed and an approach was made to the last 
owners of the business, Williams Lea Tag. The 
firm liaised with the National Archives over the 
transfer to St Bride and agreement was quickly 
reached. 

The proclamation forme is currently hidden 
(and very well protected) beneath a false 
table-top in the main printing workshop, pending 
permanent installation at St Bride Foundation. A 
rough proof was recently taken to check the text 
and a better quality print is likely to be displayed 
alongside the forme.

In February next year members of St Bride 
Foundation Chapel will celebrate the 70th anni-
versary of the accession in their local pub, the Old 
Bell in Fleet Street, and raise their glasses to HM 
the Queen. As retired, time-served printers (and 
regular visitors to various licensed premises in 
the Street of Ink) I have no doubt that the team 
will have many rehearsals for the big day in the 
months to come. n

History INVESTIGATING THE FASCINATING ARTEFACTS 
STORED IN THE VAULTS OF ST BRIDE
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St Bride Library
Type, Print & Book Sale
Sunday 7th November 2021 • 12.00 - 4.00pm

During this year’s spring clean of forgotten shelves, creaking cupboards 
and the rarely visited Gollum’s Cave, we have found an array of surplus 
stock from duplicate books to print furniture.

To help raise money for the library we will be selling this off to people 
who can give it a good home. There will be all things print  – type 
specimens, books on print and design, type cases and lots of type itself.

It will be an excellent opportunity to meet with the letterpress and design 
community, find yourself a bargain and visit one of Fleet Street’s excellent 
hostelries or cafes as you wind your way home.

We hope to see you here!

www.sbf.org.uk
14 BRIDE LANE • FLEET STREET • EC4Y 8EQ
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Feature

We are a small family run greetings card 
and stationery brand. Founded by Katie 
in 2010 following a love of stationery, 

typography and illustration, and soon developing 
from a hobby into a business. Katie began using a 
table top stamp maker and printing every single 
card with a rubber stamp. It was only following 
a repetitive strain injury to her elbow that she 

looked into alternative methods to ease the strain 
whilst also ensuring the unique print quality 
remained. 

In 2012, following months of research Katie 
discovered Caslon, where Roy and the team 
helped develop the technique they still use today. 
By adapting the plate to be a perspex block, we are 
able to mount the polyment stamps directly to the 

Eight-Fives Earn Their Keep
Katie Leaman tells how she and her family are putting their  
Adanas to effective use in their thriving stationery business.
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DO YOU HAVE AN INTERESTING STORY ABOUT YOUR PRESS? 
IF SO, PLEASE GET IN TOUCH AT EDITOR@BPSNET.ORG.UK

Adana Eight-Five and print each card individually. 
It ensures that the hand printed quality remains 
but we are able to produce in large quantities. 

We supply stores across the globe including 
iconic department stores such as Selfridges and 
Fortnum & Mason, as well as a large number of 
independent boutiques worldwide. 

Its an absolute privilege to love what you do 
and be lucky enough to share that with your 
family. Katie’s partner Ruairi, along with her 
sister, Rachel and Mum, Jane are all now integral 
members of the team and they have created over 

700 card designs over the past 11 years along with 
developing a range of notebooks and gift wrap. 

The brand is rooted in a desire to create 
beautiful, practical design with tangible 
craftsmanship. Inspired by the warmth and 
satisfaction associated with receiving handwritten 
cards and letters, our paper products aim to 
make everyday tasks more enjoyable while also 
considering their impact on people and the planet.  

You can find out more at www.katieleamon.com 
or on Instagram at @katieleamon
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New Members
11044 Ms Sandra Bratovic
Toronto sbrato@yorku.ca
11045 Mr John Bradley
London johnbradley1954@gmail.com
11046 Ms Fran Phillips
Gloucester fn_phillips@live.co.uk
11047 Miss Sarah Conway
Bedford ironflower@gmail.com
11048 Mr Jon Bath
Oxford jjjnnnbbb@gmail.com
11049 Mr Nick Loaring
Shipley info@theprintproject.co.uk
11050 Dr Steven Whitehouse
Ammanford steve@chygwyn.com

Change of Details
10793 Lucy Kelsall 
has changed address, but remains in London
10924 Phil Treble
has moved to Cottingham, East Yorkshire

Donations
10061 Bob Sumsion
10380 George Mulveny

Membership renewals Currently £30 for UK, £45 for 
Overseas, or £30 Overseas Online only, and notifications 
of change of any personal or contact details should be sent 
to the Membership Secretary: Chris Green, Noddyshall, 
Rockshaw Road, Merstham, Redhill RH1 3DB. Please 
make cheques payable to the ‘British Printing Society’.

Membership

Society members may view and download further 
interesting content on our website by registering at 

www.bpsnet.org.uk. Registration provides access to the 
‘Members Only Area’ which is available to all members.

OUR WEBSITE

BRANCH SECRETARIES

Bristol
Ian Knight
t 01179 854944 e bristol@bpsnet.org.uk 
Dorset
Win Armand Smith
t 07813 010340 e dorset@bpsnet.org.uk
Essex
Margaret Rookes
t 01245 611484 e essex@bpsnet.org.uk
Lincolnshire & District
Mike Edwards
t 07526 659614 e lincoln@bpsnet.org.uk
London
Matt McKenzie
t 07836 785505 e london@bpsnet.org.uk
Maidenhead
Paul Hatcher
t 01189 666124 e maidenhead@bpsnet.org.uk
Overseas
Jonathan Levy
e overseas@bpsnet.org.uk.
Scotland
John Easson
t 01828 628001 e scotland@bpsnet.org.uk
Shropshire
Peter Criddle
t 01743 350208 e shropshire15@bpsnet.org.uk
Solent Branch
Elizabeth Kirby
t 01980 863143 e solent@bpsnet.org.uk
South Wales
Dominic Hartley
t 07970 722029 e swales@bpsnet.org.uk
Surrey & Sussex
Libby Green
t 01737 644145 e surrey@bpsnet.org.uk
Yorkshire
Phil Treble
e yorkshire@bpsnet.org.uk

www.bpsnet.org.uk

Why not get in touch with your local branch!



Line adverts (text only) per issue Members Only Free (up to 50 words) then 10p per word

Display advertisements 1⁄4 page per issue £7.00

Display advertisements 1⁄2 page per issue £15.00

Display advertisements Full page per issue £25.00

Advertisement as a Printed Insert (A5) £25.00

Advertisement as a Printed Insert (A4 folded to A5) £30.00

The Society reserves the right to refuse any advertisement. Although every eff ort will be made to publish an 
advertisement in a specifi ed issue if requested, this cannot be guaranteed.
The same display advertisement appearing in six or more consecutive issues is subject to a 10% discount.
Display advertisement artwork should be sent to editor@bpsnet.org.uk by the 3rd of the month prior to publication.
Line advertisements should be sent to the editor@bpsnet.org.uk by the 3rd of the month prior to publication.
Printed inserts (350) must be sent to the Mailer so as to arrive by the 25th of the month prior to publication.
Payments should be made on receipt of an invoice from Society Treasurer

Small Printer Advertising Rates

All Letterpress Bought, Sold & Sourced

Rapidly changing stock. Worldwide shipping.

Stay up to date by following on Instagram - search
urbanfox.letterpress and see new and current stock posted daily.

URBANFOX LETTERPRESS

wanted☞
All letterpress items of interest. Fair prices always
paid. Nationwide collection.

I've worked with many BPS members in the past and
always ensure everything goes on to be used again
as intended.

07950 953 543 or hello@urbanfoxdesign.co.uk☎
Based in Broadstairs Kent - Visitors always welcome
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Ye Olde ‘One-Stop’ Letterpress Shoppe!

Why would you go anywhere else?

Re-manufactured Adana machines including treadle platens and proof presses - Composing sticks, 
typescales, galleys, furniture, quoins, quoin keys, planers, tweezers, bodkins - New & second-hand type 
laid in cases and/or wooden cabinets, @ signs, # signs, + signs, borders, dashes, rules and spacing 
materials.  High definition Rubber inking Rollers, a full colour range of letterpress inks, tympan manila 
platen dressing sheets and gauge pins. We also service and refurbish customer’s own machines.

www.caslon.co.uk
+44 1727 852 211

Our AdanaLite Photopolymer system enables you to easily make negatives and 
letterpress plates at home. We supply a range of polymer plates at competitive 
prices and make mounting bases to order to suit your machine and thickness of 
plates you wish to use. Professional, Reliable & Expert advice always available.

� 

Moulton Printing 01253 342992 www.moultonprinting.com


